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Master the tools and techniques of using Squarespace to create professional websitesAbout
This BookUse all of the Squarespace functions to design, build, launch, and analyze your
websiteEmploy this step-by-step, approach to discover the best process for building websites
with Squarespace, including tips and advice specifically for businessesDiscover how to tailor
Squarespace templates and functions to your business needs, whether it’s an information site,
online portfolio, or e-commerce storeWho This Book Is ForThis book is ideal for anyone who
wants to learn how to use the latest version of Squarespace to create a website from scratch
and take it through to go-live. You don't need any prior experience with Squarespace, HTML or
CSS, or building websites in general as everything is done using Squarespace's simple,
browser-based interface.What You Will LearnCreate your website framework, fill it with content,
and arrange your pages using Squarespace's drag and drop layout toolsCustomize your site's
look and feel to match your brand, and create stunning visual impact, even on mobile and tablet
devicesConfigure the core functions your business needs such as sharing to social media,
showcasing your work, or selling goods and services onlineDiscover time-saving tricks and how
to avoid common pitfalls from an experienced professional with years of Squarespace
experienceGain valuable insights about search engine optimization and other e-marketing
advice beyond just how to build a websiteUnderstand how to monitor, measure, and manage
your website post-launchDevelop an essential Website Toolkit that will act as reference material
for your entire project, ensuring you stay on target to meet your objectivesIn DetailThis practical
guide walks you through the various steps involved in building a website for your business with
Squarespace. You will learn how to use all of the tools provided by Squarespace to control the
layout, appearance, structure, and functions of your website, starting from the inception stage,
all the way to monitoring your site after it has been launched.This is much more than just a how-
to book for the Squarespace system: it's filled with helpful advice that will help you improve your
website's visibility in search engines and tailor your site for your customers. Moreover, it provides
dozens of other business-oriented tips to help your website stand out from the crowd. If you have
used Squarespace 5 or other website builders/CMSes, this book will help you understand the
key differences and teach you how to do things based on the new features of Squarespace 7.

About the AuthorJosh Lockhart is the creator of the Slim Framework for PHP. He also created
and maintains PHP The Right Way, a popular initiative in the PHP community to encourage best
practices and provide quality information. Josh is a senior developer at New Media Campaigns,
a full service web design, development, and marketing agency in Carrboro, North Carolina.

http://dl.neutronbyte.com/pdf-file/18oYWaTP/e/GlmP/KqPw/mJjjm/Building-Business-Websites-with-Squarespace-7


Building Business Websites with Squarespace 7Table of ContentsBuilding Business Websites
with Squarespace 7CreditsAbout the AuthorAcknowledgmentsAbout the
Reviewerswww.PacktPub.comSupport files, eBooks, discount offers, and moreWhy subscribe?
Free access for Packt account holdersPrefaceWhy choose SquarespaceAbout this bookWhat
this book coversWho this book is forConventionsReader feedbackCustomer
supportDownloading the support filesDownloading the color images of this
bookErrataPiracyQuestions1. Setting Up for Success – Your Website ToolkitUnderstanding the
process of making a websiteUnderstanding website
conceptsStructureFunctionsContentAestheticsWriting a website planAbout your
businessBusiness overview (the "elevator pitch")Slogan (a.k.a. tagline or strapline)Brand
imageAbout your audienceYour customers (the site's target audience)Primary purposeAbout
your websiteGoalsFunctionsContentIntegrationSite managementAbout this projectProject
teamProject timelinesProject budgetGathering materials, ideas, and inspirationCreating idea
boardsWebsite inspirationOther resources for inspirationCreating a sitemapDon't make your
customers work hardBreak it downKeep it simpleConsider action wordsInclude notes or
wireframesGathering raw materialsBrandingLogoColorsFontsText
contentPhotosDownloadsVideos or audio streamsSummary2. Getting Started with
SquarespaceSigning up for a Squarespace accountFinding your way around
SquarespaceUnderstanding the Site Manager interfaceUnderstanding AnnotationsUsing the
Home MenuUsing the Pages areaUsing the Design areaUsing the Commerce areaUsing the
Metrics areaCommentsSettingsLogging in and out of SquarespaceLogging inLogging in by
pressing EscAccessing your site's login pageLogging in via the Squarespace siteAdjusting basic
site settingsAdding Basic InformationSetting your site's language and regionSetting up the SEO
optionsKeeping your site private until its launchSetting up your subscription plan and
billingChoosing the right subscription planThe Personal planThe Professional planThe Business
planSetting up your billing informationSummary3. Working with Squarespace
TemplatesUnderstanding Squarespace templatesCharacteristics of a Squarespace
templatePage structureCanvasHeaderBodyFooterSidebar(s)Visual styleSpecial
featuresDifferent homepageSecondary navigation areaIndex pageVariable header
imagesPromoted Blocks in blog postsFixed navigationChoosing the right Squarespace template
for your siteSelecting the best template for your needsStep 1: Consider the site's primary
purpose and important functionsStep 2: List the special features that you wantStep 3: Identify
the page structure you like bestStep 4: Refer back to your brand and contentAn overview of the
different Squarespace templatesBrowsing templatesImportant points to remember when
browsing templatesUsing the template's Read Me pageTrying out a new template for your
siteInstalling and previewing a new templateChoosing your final templateFullscreen previewThe
Style EditorThe Pages panelApplying your chosen template to your siteMaking a template



liveSummary4. Creating Your Site Framework: Pages, Items, Collections, and
NavigationUnderstanding Squarespace pagesStandard pageCollection PagesCover PagePage
clusterSpecial properties of Collection and Index PagesAdding pages to your siteUsing the
Pages panelUnderstanding your template's unique way of displaying page elementsUsing demo
pages to create new pagesStandard page settingsNavigation TitlePage TitleThe Enabled
checkboxPage LayoutPage DescriptionURL SlugPasswordThe Thumbnail ImagePage
ControlsPage Settings action buttonsCreating new pagesCollection Page settingsBlog Page
SettingsGallery Page SettingsEvents Page SettingsIndex Page SettingsProducts Page
SettingsAlbum Page SettingsAdding items to Collection PagesConfiguring the item settingsBlog
post settingsEvent settingsGallery image settingsGallery video settingsProduct settingsAlbum
track settingsOrganizing items in Gallery, Products, or Album PagesMoving Blog postsDeleting
itemsCreating a Cover PageSetting up your Cover PageOrganizing your site's navigationFolder
SettingsCreating an IndexIndex SettingsRearranging pagesAdding pages to a Folder or
IndexOpening and closing Folders or IndexesAdding pages to a secondary navigation
areaRemoving pages from your siteDisabling pagesStoring pages for laterDeleting
pagesMoving pages to the Recycle BinRestoring a page from the Recycle BinAdding external
site links to your site navigationAdding social media profile linksAdding links to third-party
sitesSummary5. Adding, Editing, and Arranging Content in Your Web PagesUnderstanding
BlocksAdding and removing blocksAdding a blockRemoving blocksAdding basic content to your
pagesAdding and formatting text using Text BlocksAdding images using Image BlocksUsing
stock images from Getty ImagesArranging blocks on the pageMoving a block to another position
on the pageCanceling a move or other adjustmentUnderstanding fluid layouts and responsive
designResponsive design, image sizes, and screen resolutionsAdjusting the size of blocks and
columnsAdjusting the width of columns, adjacent blocks, or wrapping blocksUsing Spacer and
Line Blocks to fine-tune layoutsAdjusting the height of a Spacer BlockAdjusting images in
SquarespaceCropping and zooming images with LayoutEngineAdjusting the Focal Point of
imagesUsing the Aviary Image EditorAdding content to sidebars or footersAdding or editing
content in a footerAdding or editing content in a sidebarEnabling a sidebarAdding links that
point to web pages or filesAssigning a link to word(s) in a Text BlockAssigning a link to an
imageCreating a Button on your pageSummary6. Using Blocks to Add Functionality, Rich Media,
and Special FeaturesAdding images – beyond the standard Image BlockGallery BlocksAdding a
Gallery BlockAdding galleries from external photo-sharing websitesAdding a gallery from Flickr,
Instagram, or 500pxEmbedding video into your pagesAdding a Google Map to your
siteCapturing data and handling enquiries on your websiteUsing formsAdding a form to your
pageUsing the Build section in the Form EditorSetting the Storage preferences in the Form
EditorCustomizing the Advanced settings in the Form EditorUsing Newsletter BlocksUsing
content blocks to improve internal navigation and highlight contentAdding a search
boxDisplaying lists of tags, categories, authors, or datesDisplaying a list of tags or categories as
a cloudDisplaying date-based lists in a calendar formatUsing Content Link BlocksUsing



Summary Blocks – the most powerful of blocksCreative ways to use Summary BlocksFeaturing
and filtering contentBypassing template design restrictionsSummary Block design
optionsGridListCarouselWallSummary Block filtering and display optionsInserting sales or
donation blocks to make transactions fast and easyUsing Ebook Library BlocksDisplaying a
price listUsing Menu BlocksAdding audio to your websiteUsing the Audio BlockAdditional
settings for podcastingUsing the Soundcloud BlockAdding a Twitter feedOther types of
blocksSummary7. Selling Online or Taking Donations with Squarespace CommerceSetting up
your Squarespace Commerce storePrerequisites for Squarespace CommerceThe physical
location of your businessThe right Squarespace subscription planGathering your store
contentConfiguring your storeStore SettingsConnecting to StripeOther Store
SettingsTaxesSetting up a new country tax ruleSetting up a new state/province tax ruleSetting
up a local area tax based on postal/zip codesEmail SettingsShippingCreating and managing
productsProduct typesAdding product itemsRemoving or rearranging productsImporting
products from Big Cartel, Etsy, or ShopifyManaging products using InventoryTesting your
storeHandling ordersProcessing orders quickly or in bulkUsing Order SummaryPromoting
products and offering discountsUsing Product Blocks to enable quick purchases from anywhere
on your siteUsing Summary Blocks to showcase featured productsOffering and promoting
discountsCouponsUsing the Announcement Bar to highlight discount codesSetting up and
managing donationsAdding a Donation BlockTesting donationsViewing and exporting donations
receivedHandling transactions without Squarespace CommerceSummary8. Tailoring Your Site's
Look and FeelUnderstanding Squarespace template customizationFinding your way around the
Style EditorSelecting an element for adjustmentSaving changes in the Style EditorTesting your
template customizationsResetting the templateSwitching templates with customizations
appliedWorking with fonts and typographyChoosing fontsUsing fonts on your websiteOther
typography settingsApplying typography changes to your templateEasier ways to find, compare,
or match fontsUsing Google or Adobe Typekit font-findersGoogle FontsAdobe TypekitFinding
fonts that are similar to other fontsAdding or creating a logo in SquarespaceCreating a text-
based logo in SquarespaceDesigning your own logo using Squarespace LogoAdding an image-
based logo to your siteAdjusting logo size and positioningAdjusting your website's color
schemeTools and resources for choosing colorsColor picker toolsResources for color schemes
and color inspirationControlling the color and opacity of page elementsUsing background or
header imagesOther ways to adjust header or banner imagesAdjusting an element's size,
position, visibility, or other optionsControlling element visibility and other optionsAdjusting Cover
Page stylesSummary9. Going Live with Your Website and Driving Traffic to ItConnecting to
social media accountsSetting up Connected AccountsDisplaying social iconsUsing a Social
Links blockShowing or hiding individual social iconsEnabling social sharing on your
websiteAdjusting the final details in your site settingsAdding a Browser Icon (Favicon)Using
Google Analytics with your Squarespace siteAdjusting SEO settings: description, title, and URL
formatsConfiguring blog settingsTesting your site before launchVerify that your site works at all



sizesFine-tune your site and page elements with SEO in mindThoroughly test all of your site
functionsEnsure your media files look the way they shouldLook out for broken linksDouble-check
your tags and categoriesVerify that your social blocks are automatically pulling in fresh
contentMaking your website live to the publicRemoving the site-wide password
protectionSetting up a custom domainRegistering a new domain through SquarespaceUsing an
existing domain nameMoving from an existing website to SquarespaceTransferring a
Squarespace 5 domainUsing custom email addresses with your custom domainManaging your
domain and URLsDriving traffic to your websiteMaking your website visible to Google and other
search enginesUsing social media to drive traffic to your siteAutomatically promoting news or
blog postsEnabling the push optionPushing a blog post to a social siteDisplaying a
Squarespace page or Gallery in your Facebook pageSummary10. Managing Your Squarespace
WebsiteMonitoring visitors and activity on your websiteUnderstanding your website
trafficFinding out where your visitors came fromLearning how visitors search for youFinding out
what's popular on your websiteOther metrics reportsManaging comments on your
blogApproving commentsReplying to commentsDeleting commentsHandling flagged
commentsGiving other people access to edit, monitor, or administer your websiteAdding a
ContributorModifying, canceling, or resending a contributor's invitationModifying or removing a
contributor's permissionsRecommendations for all content editorsAdding a Basic AuthorUsing
floating bars on your websiteUsing an Announcement Bar to highlight important
informationMaking it easier for mobile site visitors to reach youUsing Squarespace mobile
appsBlogMetricsPortfolioNoteSummary11. Moving beyond Standard Squarespace
ToolsUnderstanding advanced customization optionsUsing the Squarespace Help Center for
customizationTypes of code customizationCode BlockCSS EditorSitewide code injectionPer-
page code injectionFinding Squarespace designers and developersSummaryA. Getting Help
with SquarespaceKnowledge BaseCommunity AnswersOpen a support ticket for 24/7 e-mail
supportLive ChatB. Squarespace Templates in a NutshellC. List of Online Resources Used in
This BookIndexBuilding Business Websites with Squarespace 7Building Business Websites
with Squarespace 7Copyright © 2015 Packt PublishingAll rights reserved. No part of this book
may be reproduced, stored in a retrieval system, or transmitted in any form or by any means,
without the prior written permission of the publisher, except in the case of brief quotations
embedded in critical articles or reviews.Every effort has been made in the preparation of this
book to ensure the accuracy of the information presented. However, the information contained in
this book is sold without warranty, either express or implied. Neither the author, nor Packt
Publishing, and its dealers and distributors will be held liable for any damages caused or alleged
to be caused directly or indirectly by this book.Packt Publishing has endeavored to provide
trademark information about all of the companies and products mentioned in this book by the
appropriate use of capitals. However, Packt Publishing cannot guarantee the accuracy of this
information.First published: April 2015Production reference: 1300315Published by Packt
Publishing Ltd.Livery Place35 Livery StreetBirmingham B3 2PB, UK.Cover image by Jarek



(<milak6@wp.pl>)CreditsAuthorMiko CoffeyReviewersChris CoxRyan ReedCommissioning
EditorUsha IyerAcquisition EditorSam WoodContent Development EditorAthira LajiTechnical
EditorEdwin MosesCopy EditorsStuti SrivastavaSameen SiddiquiProject CoordinatorHarshal
VedProofreadersTing BakerSimran BhogalIndexerMonica Ajmera MehtaProduction
CoordinatorArvindkumar GuptaCover WorkArvindkumar GuptaAbout the AuthorMiko Coffey has
been building websites since 1995. Having first been introduced to the Internet through cyber-art
projects such as SITO's HyGrid (), she soon developed a zeal for creating things on that new-
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mother, Nobuko, and my grandmother, Fukiko. I can only aspire to be half as positive, inspiring,
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he became the lead engineer of version 5 of their website-blogging platform.Ryan Reed serves
as the pastor to students and families at the Hillside Church of Marin in Corte Madera, CA. A
native Californian, he attended Alderson Broaddus University in West Virginia. He received a full-
tuition scholarship to attend Princeton Theological Seminary in Princeton, NJ. He earned two
degrees: master of divinity and master of arts in adolescent development and faith formation. He
was awarded the Bryant J Kirkland Excellence in Practical Theology Award at Princeton for his
contribution and dedication to the field of practical theology. Currently, he sits on the board of
coalition for healthy youth in Marin County and maintains a significant online presence in these
fields. You can read his writings and learn more about his passion at .He is married to the love of
his life, Stacy, and they celebrated the birth of their first child, Hannah Grace, in January 2014.
When not serving in his professional capacities, he enjoys living life with his family, reading, and
mountain biking the beautiful trails of Marin County.www.PacktPub.comSupport files, eBooks,
discount offers, and moreFor support files and downloads related to your book, please visit .Did
you know that Packt offers eBook versions of every book published, with PDF and ePub files
available? You can upgrade to the eBook version at and as a print book customer, you are
entitled to a discount on the eBook copy. Get in touch with us at <service@packtpub.com> for
more details.At , you can also read a collection of free technical articles, sign up for a range of
free newsletters and receive exclusive discounts and offers on Packt books and eBooks.Do you
need instant solutions to your IT questions? PacktLib is Packt's online digital book library. Here,
you can search, access, and read Packt's entire library of books.Why subscribe?Fully
searchable across every book published by PacktCopy and paste, print, and bookmark
contentOn demand and accessible via a web browserFree access for Packt account holdersIf
you have an account with Packt at , you can use this to access PacktLib today and view 9
entirely free books. Simply use your login credentials for immediate
access.PrefaceSquarespace is a powerful website builder and content management system
that allows you to create polished websites that look fantastic on both desktop computers and
mobile devices, without needing the help of a web designer or developer. Everything is created
and managed through a standard web browser, which means that you don't need to purchase,
download, or install any specialist software. You don't even need web hosting, because your



Squarespace subscription includes hosting as well as access to all of the Squarespace tools
and functions in one place, for one price. You can also get a custom domain name (or use an
existing one) and manage your blog, online shop, media gallery, and website statistics through
Squarespace, making it your one-stop shop for everything you need for your website.Why
choose SquarespaceSquarespace is not the only website builder/CMS on the market; you may
have heard of or considered using similar web-based tools such as Wix, Weebly, or Jimdo. You
may have also compared Squarespace to more traditionally installed CMSes, such as
WordPress, Drupal, or Joomla. In terms of power, flexibility, functionality, and ease, Squarespace
sits somewhere in between these sets of competing products. For example, it's not as simple as
something like Weebly, nor as complex and technical as something like Drupal. I believe that
Squarespace offers the perfect balance: something that's very easy to set up, pretty easy to use,
highly flexible, and incredibly powerful. You can create something that looks great without having
to work too hard, and you have the option of digging deeper and applying advanced
customizations if you want to.Like other web-based tools, you don't have to worry about
technical stuff such as servers or performing maintenance upgrades: they seamlessly take care
of that for you behind the scenes. Yet, unlike some other web-based tools, Squarespace has
been around for over 10 years, has an industry-leading 99.98 percent uptime, and uses multiple
servers on the award-winning Peer 1 network to ensure your site's reliability. You also get access
to 24/7 support, and for all but the cheapest Squarespace subscription plans, unlimited storage
and bandwidth, without "throttling" (delays). This means you won't have to worry about caps on
uploading or a slow/inaccessible site if you expect high volumes of traffic. Add to this the many
third-party integrations that are available—such as email accounts, social media feeds, credit
card processing, email newsletters, and more—and it's easy to see why Squarespace is a solid
choice for business websites.About this bookThis book is a practical guide to planning,
designing, building, launching, and managing a website for your business with Squarespace 7.
You will learn how to use all of the Squarespace tools to control the layout, appearance,
structure, and functions of your website, starting from the inception stage, all the way to
monitoring and managing your site after the launch. More than just a how-to manual to create a
website, this book also includes helpful design resources for finding and choosing images, fonts,
and logos as well as online marketing advice about things such as increasing your site's visibility
in search engines, driving traffic to your website through social media and ensuring your site
visitors can perform their objectives quickly and easily.Whether you've had some previous
experience or you've never built a website before, this book leads you through a tried and tested,
step-by-step process that is designed to help you create your Squarespace website in the most
efficient manner possible. By following the chapters in order, you'll be more likely to launch your
website on time with the least amount of hassle.With the release of Squarespace 7, the
company has dramatically boosted the support and online help available, and the user support
community is rapidly growing. However, this latest version of Squarespace is a bit more complex
than previous versions, and the increased flexibility and power of Squarespace 7 has made



things less intuitive in some areas. Even by following Squarespace's training videos or help
guides, it's not always clear what is the best method or order to do things, and sometimes, the
terminology or techniques can be confusing for "non-techies". This book will guide you through
every step of the way, in the right order, clearly explaining the how, why, and the effect of every
action you'll perform.What this book coversChapter 1, Setting Up for Success – Your Website
Toolkit, introduces the process we'll follow to build your website and gives you advice on
planning and gathering the raw materials you'll need for the rest of the book.Chapter 2, Getting
Started with Squarespace, sets up your Squarespace account, configures some basic settings,
and takes a tour through the Squarespace system.Chapter 3, Working with Squarespace
Templates, provides an overview of the Squarespace templates and helps you choose the best
one for your needs.Chapter 4, Creating Your Site Framework: Pages, Items, Collections, and
Navigation, takes you through the different types of Squarespace pages and containers,
enabling you to create an empty shell ready for filling with content.Chapter 5, Adding, Editing,
and Arranging Content in Your Web Pages, talks about Squarespace Blocks and how to use
them, and you'll add basic content to the pages you created in the last chapter.Chapter 6, Using
Blocks to Add Functionality, Rich Media, and Special Features, covers the more advanced types
of blocks, allowing you to add functions, features, and multimedia to your website.Chapter 7,
Selling Online or Taking Donations with Squarespace Commerce, talks about how to set up and
use Squarespace Commerce to create an online shop or manage donations on your
website.Chapter 8, Tailoring Your Site's Look and Feel, shows you how to adjust the aesthetics
of your website, such as fonts, colors, and logo, to match your brand and target
audience.Chapter 9, Going Live with Your Website and Driving Traffic to It, performs all the final
preflight checks before launching your website and helps you learn how you can use
Squarespace features to promote your website through social media.Chapter 10, Managing
Your Squarespace Website, covers how to monitor your website activity with Squarespace
Metrics, managing comments, inviting contributors to help you manage your site, and using
Squarespace mobile apps to monitor and publish while on the move.Chapter 11, Moving beyond
Standard Squarespace Tools, teaches you how to add code to your site to expand its functions
or control its appearance in ways you can't with the standard built-in tools. You'll also learn where
to find code, guides, and help from Squarespace, the community of users, or from a professional
designer/developer.Appendix A, Getting Help with Squarespace, provides the list of resources
that can be accessed through the Squarespace Help Center.Appendix B, Squarespace
Templates in a Nutshell, contains charts displaying the key features of all of the Squarespace
templates.Appendix C, List of Online Resources Used in This Book, gives a chapter-wise list of
online resources used in the book.Who this book is forThis book is for anyone who wants to
learn how to use the latest version of Squarespace to create a website from scratch and take it
through to go-live. You don't need any prior experience with Squarespace or building websites in
general. As everything is done using Squarespace's simple, browser-based interface, you don't
need to know how to code HTML or CSS—although any prior experience with these may come



in handy if you want to perform advanced customizations. If you have used Squarespace 5 or
other website builders/CMSes, this book will help you understand the key differences and teach
you how to do things the new Squarespace 7 way, which may be very different from what you are
accustomed to.This book has been written with business users in mind, so the content and
steps are designed specifically for websites that will be used to promote, market, or sell
products and services. It's suitable for start-ups and sole traders who need to build their own
website as well as for marketing, design, IT, or communications staff within organizations that
want to use Squarespace to create or move their website, so they can manage it internally
without needing to rely on a web designer / editor / producer.Although professional web
designers/developers who want to learn about Squarespace could use this book, it's not pitched
at that level. You do not need to have any technical skills beyond basic computing skills such as
knowing how to use a web browser, social networking site, or word processor.ConventionsIn this
book, you will find a number of text styles that distinguish between different kinds of information.
Here are some examples of these styles and an explanation of their meaning.Code words in
text, database table names, folder names, filenames, file extensions, pathnames, dummy URLs,
user input, and Twitter handles are shown as follows: " For example, if you enter Jane Doe as
your name, your site's Squarespace address will be http://jane-doe.squarespace.com."A block
of code is set as follows:<p> This sentence will appear on a new line, with an empty line space
above it.</p>New terms and important words are shown in bold. Words that you see on the
screen, for example, in menus or dialog boxes, appear in the text like this: "Click on SEO to load
this section into the side panel."NoteWarnings or important notes appear in a box like
this.TipTips and tricks appear like this.Reader feedbackFeedback from our readers is always
welcome. Let us know what you think about this book—what you liked or disliked. Reader
feedback is important for us as it helps us develop titles that you will really get the most out of.To
send us general feedback, simply e-mail <feedback@packtpub.com>, and mention the book's
title in the subject of your message.If there is a topic that you have expertise in and you are
interested in either writing or contributing to a book, see our author guide at .Customer
supportNow that you are the proud owner of a Packt book, we have a number of things to help
you to get the most from your purchase.Downloading the support filesYou can download the
support files for all Packt books you have purchased from your account at . If you purchased this
book elsewhere, you can visit and register to have the files emailed directly to you.Downloading
the color images of this bookWe also provide you with a PDF file that has color images of the
screenshots/diagrams used in this book. The color images will help you better understand the
changes in the output. You can download this file from .ErrataAlthough we have taken every care
to ensure the accuracy of our content, mistakes do happen. If you find a mistake in one of our
books—maybe a mistake in the text or the code—we would be grateful if you could report this to
us. By doing so, you can save other readers from frustration and help us improve subsequent
versions of this book. If you find any errata, please report them by visiting , selecting your book,
clicking on the Errata Submission Form link, and entering the details of your errata. Once your



errata are verified, your submission will be accepted and the errata will be uploaded to our
website or added to any list of existing errata under the Errata section of that title.To view the
previously submitted errata, go to and enter the name of the book in the search field. The
required information will appear under the Errata section.PiracyPiracy of copyrighted material on
the Internet is an ongoing problem across all media. At Packt, we take the protection of our
copyright and licenses very seriously. If you come across any illegal copies of our works in any
form on the Internet, please provide us with the location address or website name immediately
so that we can pursue a remedy.Please contact us at <copyright@packtpub.com> with a link to
the suspected pirated material.We appreciate your help in protecting our authors and our ability
to bring you valuable content.QuestionsIf you have a problem with any aspect of this book, you
can contact us at <questions@packtpub.com>, and we will do our best to address the
problem.Chapter 1. Setting Up for Success – Your Website ToolkitMaking a website using the
Squarespace platform is one of the easiest and most cost-effective ways to create a
professional, polished website in a short amount of time. However, starting any website project
without doing the groundwork can lead to confusion, missed deadlines, and just plain bad
websites. This chapter covers everything you need to do before you even sign up for
Squarespace to ensure that your website project is successful. We will cover the following topics
in this chapter:The right way to make a websiteThe different components of a websiteHow to
create an effective Website Toolkit, which includes the following:Writing your website
planCreating idea boardsCreating your sitemapGathering your raw materialsUnderstanding the
process of making a websiteConstructing a website is a lot like constructing a building, and
many of the steps and processes are similar conceptually. To construct a building, we first need
to consider what type of building it will be: a hospital, shop, house, office, or any other building.
Who will use it? What functions will be performed there? This will tell us what shape, size, and
structure the building needs to take. We then need to gather our raw materials before the
construction can start. Once we have put together the shell and framework, we can start
installing the core elements, such as plumbing and fixtures, which make the building operational.
Finally, we apply the paint and furnishings and are ready for the opening day.These are the
same steps we will use in this book to construct your website. First, we will set the main
objectives for your site, its purpose, your audience, and the types of functions that visitors will
perform there. Next, we will gather the materials needed to create your site, such as text,
images, and graphic elements. We will then select a site template, fill the template with your
content, and customize the site's appearance, thus making it ready for launch.This chapter
focuses on the first two parts of the process: defining your site and gathering references and
materials. These two parts make up your Website Toolkit, and you will refer back to the Toolkit
time and time again throughout the project. You might find it tempting to skip ahead to the hands-
on parts of the book. This is understandable, but be warned; every building needs a solid
foundation, and every successful website needs a solid Website Toolkit. Starting here and
spending time getting your foundation right will really pay off later.TipA good Website Toolkit will



make the rest of the project easier and quicker, keep you focused, and help smooth the road
when things get bumpy (and they will get bumpy). Don't rush through this part of the process.You
might also be tempted to jump around and perform the steps in a different order. Just remember:
you wouldn't paint the walls before installing the electricity in a building. Likewise, it doesn't make
sense to focus on font sizes and fine-tuning colors before you have a site framework with some
content in it. Now, if you have ever worked with a design agency on a website project, this may
sound different to the order of their process. This book is laid out in this way because you are
probably not a web designer by trade, and you don't need to impress your client with pretty
visuals to win the contract.If you are a designer, feel free to use this book in the manner that
makes the most sense to your business model. However, for all the non-designers out there,
following the order laid out in this book will make it far more likely that you launch your site on
time, in full working order. It's easy to get bogged down in design details, so we'll leave this until
the end, ensuring that all the major elements are sorted first.Understanding website
conceptsBefore we dive into building your Website Toolkit, let's start by breaking down a website
into components so that you can better understand how to make one. Each component is
distinct, but some are closely related to one another, and it's easy to mix them up. The sum total
of all the components put together makes up the process of designing and building a website,
which is the final goal of this book.StructureStructure refers to the way in which the different
elements of a web page or website are put together. In the web industry, we often use tools such
as sitemaps and wireframes to define a site's structure. A sitemap is simply an outline that
shows the hierarchy of web pages in terms of navigation. You can think of a sitemap like a table
of contents in a book, or an organizational chart.A wireframe is a schematic drawing of a web
page, showing where the main elements of the page sit. Wireframes show only the relative size
and position of content and functions; they do not include visual elements such as color or
images nor do they contain real blocks of text. You can think of a wireframe like a pencil
sketch.FunctionsA function is an action-oriented part of a website, for example, a shopping cart,
inquiry form, or downloads. Functions always relate to actions that we want our website users to
perform, and it's important to know from the beginning what these are and what priority each
function has. Functions are enabled and restricted by the technology we use. So, in our case, the
set of functions available to us is defined by what is possible using the Squarespace
system.ContentThis one is pretty self-explanatory. The content of a website refers to the text and
other media (such as PDFs or videos) that sit within each web page. Sometimes, the content will
be provided by someone other than you, such as a marketing or communications staff member,
or from a third party, such as a photographer, stock photo agency, or copywriter. Often, the
content will need to be reformatted or reworked in order to make it suitable for use on a
website.AestheticsMany people would refer to aesthetics as design. However, other
components such as structure (the size and placement of things) and content (photographs or
length of text) also play a role in design. Therefore, it's easier to keep things distinct if we avoid
this term, which can be broadly interpreted, and instead narrow our focus down to the way



things look and feel. This means we are talking about colors, fonts, and graphic elements such
as lines and patterns, not content or structure. The feel part of look and feel is quite important
but harder to define. This is the tricky bit: it refers to how the website appeals to your emotions.
Authoritative, refreshing, playful, vibrant, or zen are just a few examples of emotive words that
can describe a site's feel or overall impression. These words will be critical in helping you
choose colors, fonts, and other visual elements to fit with your desired impression. They will also
play a role in content choices such as types of photography, tone of voice, and writing
style.Writing a website planNow that we understand the different components of a website, we
can start to lay out the project plan or roadmap for this project. Your website plan keeps you
focused, ensures that your messages are right, and sets the overall direction of your project.
Your website plan is one of the most important parts of your Website Toolkit, so take your time on
it, get it right, and keep it close to hand so that you can refer back to it easily.TipYou can
download a sample website plan template from this book's support bundle page on the
website.The website plan is laid out for you in the following sections, along with some sample
answers and helpful questions to ask yourself so that you can ensure that you are on the right
track when writing yours. Some of this information may already be available in your business,
such as within your branding guidelines or annual reports. Don't just leave it there; put it into your
website plan. For smaller businesses or those without such documents, there's no time like the
present to sharpen up the way you communicate about your business, so let's get started. Many
of the items included here can be used for other communication projects too.About your
businessThe first section of your website plan summarizes your business and how it should be
presented online.Business overview (the "elevator pitch")Describe your business in 2-3
sentences. Focus on what you do, what makes you different, and what your strongest selling
points are. What are the key reasons your customers choose you instead of the competition?
Here's an example: Floribunda is a boutique florist that specializes in supplying unusual varieties
of flowers to the wedding and catering trade. We create truly unique and distinctive
arrangements by including colors and types of flowers that aren't available through any other
florist in the tri-county area. Unlike other local florists, we have direct links with the best growers
and only ever select the freshest, highest quality blooms.Slogan (a.k.a. tagline or strapline)Now,
condense it down even further: does your business have a slogan or strapline that clearly
defines what you offer in terms of uniqueness, benefits, or features? If not, you may find it useful
to write one, as it will come in handy for your website. Ensure that it is no more than 10 words
long, and open up if you need word inspiration. Think about some of your favorite brands and the
kinds of short, punchy phrases they use to communicate about their business.The following are
some examples:Lastminute.com – Book cheap, last-minute travel dealsQantas Airlines – All-
inclusive airfares on Australia Pacific's best airlineOxfam International – The power of people
against povertyBrand imageList your company's brand values. If you don't have some already,
think about how you would like your business to be perceived and list 4-5 descriptive words or
phrases that you want people to feel about your business when they encounter your



website.Some examples are fresh, confident, down to earth, powerful, simple, rational, fun,
energetic, cheeky, inexpensive, relaxed, quirky, luxurious, trustworthy, edgy, youthful, and
refined.About your audienceThis section describes who will be coming to your website and
why.Your customers (the site's target audience)Describe your typical customers. Pay special
attention to their demographics (income, interests, gender, and age) and comfort with
technology. If your website is a business-to-business site, exactly what sort of companies are
you hoping to attract, and which level and type of staff members will access your site? If you
have more than one type of customer, split them into primary and secondary audiences.It may
help you to think about your customer as a single individual, including his/her life experiences,
job, favorite TV shows, brands, or books. How often does s/he go online, and what websites
does s/he visit? In the web industry, we call this a user persona, and we always think about what
this person would want or do, whenever we are developing the site.TipBe specific when defining
your target audience. "Women" is not a target audience. "Upper middle-class French women
over 50 with smartphones" is much better.Primary purposeWhat is the main reason that your
target customers would come to your website? What action do you want them to perform? If
there is more than one desired outcome, please prioritize them.Some examples include buying
a product, joining your online community, downloading a brochure, sending an enquiry, or calling
your company.About your websiteThe About your website part of your website plan helps you
focus on what you want your website to do and includes some considerations you may need to
take into account for this project.GoalsWhat are the main goals you have for your website? What
business objectives are you hoping to meet through this project? If this website will be replacing
your old site, what do you want to be different/better about this one?Some examples include
generating sales, increasing leads, improving brand awareness, and reducing emails to your
customer support team.FunctionsThinking about your customers and the primary purpose
described in the previous section, list the functions that your website will need to perform, in
order of priority.Some examples are: online shop, newsletter signup, RSS feed, and calendar of
events.ContentBriefly summarize the source, volume, and type of content for your site. Where
will the content (text, images, downloadable files, videos) come from? Approximately how much
content do you have in terms of number of pages? Is it available now? If not, when will it be
ready? If it's coming from an existing source, will it need to be adjusted in any way to make it fit
for your website?TipA content preparation checklist is included in this book's support bundle on
the website.IntegrationAre there any pre-existing systems or tools that your website will need to
integrate with or link to?Some examples include credit card payment gateways, social media
sites, and email newsletter systems.Site managementBriefly summarize how the site will be
managed. Who will be responsible for keeping the site updated? How often will it be updated? If
you will have a blog, who will moderate the comments? If you will have an online shop, how will
the fulfillment and inventory process be handled?About this projectThe last part of your website
plan is about the logistics of this project.Project teamWho will be involved in this project, and
what role will each person play? Even if you are doing this on your own, it's useful for you to note



the project roles, because you will need to allow time for them in your schedule.Some role
examples are: final decision maker, content provider, proofreader, tester, designer, copywriter,
cost approver, and project manager.Project timelinesWhen do you want your website to go live?
Are there any key dates to bear in mind (for example, big meetings or holidays)? Setting a
realistic timeline is important, and the amount of time your project will take depends on many
variables. When setting your target date, review what you have written in your plan so far, as
follows:Content: How ready is it? Always allow time to reformat and adjust it.Functions: How
many and how complex are they? For example, if you need to set up an online shop, think about
how many products you will need to configure.Team: Will everyone you need be available at the
drop of a hat?Remember to factor in your own availability or any other restrictions. Based on all
of this, you should be able to come up with an estimated date. Now, add 30 percent extra time to
this estimate, as contingency. Put this date in your calendar… in pencil.TipAlways set a
preferred go-live date. Even if you don't have a specific date in mind, it can be useful to set an
arbitrary date as your target to give you something to aim for, and to keep the project
momentum.Project budgetWhat is your budget for this project? You will need to budget for your
Squarespace subscription, domain name (Squarespace includes one for free if you pay your
subscription annually), and you might also want to set aside some money for things such as
stock photo licenses and logo design. Remember, you don't need web hosting with
Squarespace, so you won't need to budget for that.NoteYou have just completed the first—and
the most important—part of your Website Toolkit: your website plan. You may want to print out
your plan and put it in a folder next to your computer. You will need to refer back to it
often.Gathering materials, ideas, and inspirationNow that you have your website plan and you
know where you are headed, the next steps are to do some research and put together the rest of
your Website Toolkit. The following sections can be carried out in any order, with some parts
leading naturally to others as you work.Creating idea boardsAn idea board is a collection of
ideas or inspiration that you can use as reference when creating your site. An idea board is
similar to the concept of a mood board in fashion or interior design, but you will use them for
more than just inspiration on color and style (mood), and ideally, you should have multiple
boards for your website project.Online tools such as or allow you to collect things from around
the Web and store them in different boards (Pinterest) or notebooks (Evernote). Although
Pinterest is the easiest to use, Evernote allows you to store screen grabs with annotations such
as arrows or circles, in addition to photos and web links. Either tool will work for your website
project idea boards. The following screenshot example shows a private Pinterest board that was
used for planning the website:Your idea boards will be used for the work we'll do in the rest of
this book, so it's a good idea to start them now and continue to add to them and edit them as
you move through the early stages of your project.Website inspirationJust as an architect
studies existing buildings and draws upon them for inspiration, I encourage you to start your
research by looking at other websites to find out what you like and what you think would work
well for your target audience.TipVisit and check out the winners in the Best Practice, Best User



Experience, and Best Visual Design categories for inspiration of websites to help inspire
you.When looking at other websites, remember the four components of a website: structure,
content, function, and aesthetics. If you find a site you like, mentally break it down into these
components and try to figure out exactly why you like the site. Which of the four components are
really working well on the site?Play close attention to the following:Call to action: Is it clear what
action the website owners want site visitors to perform?Page elements: Does the page have a
clearly defined header, navigation area (possibly more than one), body, footer, and/or sidebar
that would work well on your site?Audience fit: What elements of the site make it work well for its
target audience?Brand image and perception: What emotive words do you feel when you look at
the site? How does the choice of words, images, and aesthetics support this?TipKeep good,
clear notes in your idea boards. Consider creating an idea board for each of the four different
website components, or add a text note or screen grab that shows what component(s) you like
when you add the site to your idea board so that you can easily remember them later.Don't just
look at your competitors' sites; doing so means you will likely focus too much on content alone.
Try to expand your research into other categories. After all, your target customers are probably
visiting a wide variety of websites.Other resources for inspirationWhereas looking at other
websites is an activity that can help you narrow down your preferences, looking at things such as
colors, fonts, and imagery can quickly become overwhelming and seemingly endless due to the
sheer volume of choices available. We'll tackle these elements in earnest in Chapter 5, Editing,
and Arranging Content in Your Web Pages, and Chapter 8, Tailoring Your Site's Look and Feel,
where you'll be introduced to some resources and tools to help make things easier. For now, just
make a note of any aesthetic elements you like as you go along, and be rest assured that we'll
do more research and hone things down when we start building your site.Creating a
sitemapYour sitemap lays out the overall structure of your website, acting as a blueprint for
building. The sitemap is the foundation of your information architecture, which is a fancy word to
describe the way in which visitors move around your site. Good information architecture is
essential to enable your target audience to take the desired actions on your site. If visitors can't
easily find what they need, they will leave—in an instant.Even if you start out by writing things on
paper, it's a good idea to make an electronic version of your sitemap, because you will be able to
copy/paste page titles directly into Squarespace later.Some people like to use software such as
Microsoft PowerPoint, Apple Keynote, or Google Drive Drawings to layout their sitemap in a
flowchart (organizational chart) style. Others prefer to use a word processor and create the
sitemap as a text outline. Whichever way you choose, remember the following tips.Don't make
your customers work hardRemember your customers' primary purpose and ensure that your site
structure makes it easy for them to perform that action. Put yourself in their shoes and think
about what they expect to see in your site, and where.This is especially important if you are
creating a website to replace an existing one. Don't just copy your existing site structure; take the
time to revisit your site through the eyes of a customer.Break it downYou may have many or just
a few pages for your website. Either way, it's worth remembering that not every page or link is



created equal. You can use a footer or sidebar on your website to house links to the less
important information, such as terms and conditions, newsletter signup, or delivery information.If
you have several key areas, you might want to break them down into subpages to keep each
page short and sweet.Keep it simpleDon't use jargon or uncommon words as labels for site
pages or sections. A first-time customer won't know that The Scoop is your news page, KDD Lite
is the internal name for one of your services, or Gimme Gimme Gimme is your online shop
section. You have less than 2 seconds to show your customers what they came for; don't make
them have to think about what things mean.Try to use common words such as Home, Shop, and
Contact, because today's web users are accustomed to these labels. Unless your brand or
product names are well known, consider using more general terms as labels for the pages or
sections.Even if one of your brand values is quirkiness or playfulness, you can convey this
through your text, images, and visual elements—keep your navigation labels clear and
concise.Consider action wordsOne trend in website navigation is to use action words. This can
make your site feel more inclusive and dynamic, and encourage your visitors to perform certain
tasks. If you do this, be careful to ensure that the words are still clear and concise. The following
table shows some examples:Passive wordsEquivalent action wordsNewsletterSign UpStoreGo
Shopping or Buy NowEnquiry FormContact Us or Get In TouchAbout UsMeet the
TeamLocationFind UsMembershipJoin NowInclude notes or wireframesAs you go along,
include any notes to yourself that you need to remember, such as cross-linking pages between
sections or links to external sites such as Facebook.You might find it easier to keep some notes
in separate schematic drawings for certain pages. If so, go ahead and make some page
wireframes (sketches) in addition to your sitemap. Tools such as , , or Google Drive Drawings
can create simple wireframes and are useful if you need to share your ideas or get approval from
colleagues.Once you have finished your sitemap and wireframes, have someone else look them
over to sense-check. This could be a colleague or friend, ideally someone who fits your target
audience.TipAvoid reinventing the wheel. Refer back to the websites in your idea boards when
working on your own sitemap.Gathering raw materialsOne of the most time-consuming parts of
creating your Website Toolkit is likely to be gathering your raw materials. You might have some of
the materials you need already, or you might need to get them from someone else. Starting the
process now rather than later in the project means you/they will have enough time to pull
everything together in the right format without causing delays to your overall timeline.Create a
folder called Materials in your Website Toolkit folder. Take a moment now to run through each of
the following sections, and place copies of your materials inside. If your materials are not ready
yet, now is the time to get the ball rolling on sourcing and finalizing them. You don't necessarily
have to have everything 100 percent complete before moving on to the next chapter, but you
should definitely start gathering materials now, and continue to fine-tune things as you progress
into the early stages of building your website. Refer to the content preparation checklist
(included in this book's support bundle) to help with your content gathering.BrandingIf your
company has a logo, approved brand colors, and fonts, you'll have a head start on your site's



look and feel. If you don't have these things, don't worry; you can create them or source them
inexpensively.LogoIf you don't have a logo yet, you have a few options:Create a text-based logo
as part of your site design. There are hundreds of fonts to choose from in Squarespace, so you
can simply create your logo on the fly directly in the Squarespace system as part of the
designing process later.Use Squarespace Logo () to create a simple logo design yourself.
Squarespace subscribers can create a logo for free with Squarespace Logo. Alternatively, try the
logo creation tool at to make your own logo.TipWe'll cover Squarespace Logo in more detail in
Chapter 8, Tailoring Your Site's Look and Feel.Pay a graphic designer to create a custom logo
for you. If you don't know a designer, try an online marketplace such as , , or to find one.Use a
stock illustration as your logo. Most of the main stock websites such as or offer illustrations for a
very reasonable cost. Try searching for the word "logo" or "icon" in the Illustrations category. You
might wish to collect a few different options on an idea board before committing to buy your final
choice.If you already have a logo or will be sourcing one, it's important to get a copy in the right
format:File format: .png or .jpg formatColor space: RGB or sRGB (not CMYK, which is used for
print only)Resolution: 72 dpi/ppi (pixels per inch)Maximum dimensions: 1500 pixels wideThe
dimensions and resolution are not as important as the other formatting options, as you can
adjust the size in Squarespace's image editor later, if necessary.ColorsIf your company has
brand colors, you will need to get the colors in the RGB or hex format. RGB (red, green, blue) is
the method that backlit screens such as computer monitors or smartphones use to present
colors. Hex (hexadecimal) color is a 6-digit alphanumeric way of presenting RGB colors, used in
web design. Squarespace can use either RGB or hex colors.The following is an example:Color:
dark grayHex: #333333RGB: rgb (51,51,51)NoteStore your color references in a .txt file so that
you can easily copy/paste them into Squarespace later.If you don't have brand colors or you
need to source additional colors, we'll do so in Chapter 8, Tailoring Your Site's Look and
Feel.TipYou can convert CMYK colors to RGB or hex format using an online tool. Search for
cmyk to rgb converter in your favorite search engine.FontsOnce we start building the site, you'll
be able to choose fonts from the 300+ fonts available within Squarespace, but some companies
have specified fonts in their branding guidelines—and some require paid licenses for use. If your
brand includes fonts such as these, you might need to source similar alternatives from the fonts
that Squarespace offers, unless your brand uses Typekit fonts, which can be integrated and
used on your site. We'll cover fonts in more detail in Chapter 8, Tailoring Your Site's Look and
Feel. For now, make note of any special fonts associated with your brand, and find out about any
licensing issues so that you'll have plenty of time to resolve them before the go-live date.Text
contentIf you will be migrating content from another website to your new site or drawing from
printed materials such as brochures, it's a good idea to carry out an audit of that content with
your new sitemap as your guide. Regardless of whether you will be writing from scratch or
reformatting the existing text, remember the following:As a general rule, search engines prefer
web pages that have at least 250 words.Use as many words as necessary to convey your
message, but keep your text focused.Use short paragraphs and dividing elements such as



subheaders and bullets to help break up long pages. Consider breaking really long pages into
multiple pages.Keep in mind your brand image and your site's desired feel when writing; ensure
that your writing style, tone of voice, and choice of words reflect the image you want to
convey.PhotosIf you already have photographs that you want to use on your site, do a quick
review of them with your brand image and site's desired feel in mind.NoteUnless you will be
using them for very small thumbnails or icons only, all images should be at least 800 pixels on
their longest side and, ideally, 1500 pixels on the longest side.Squarespace caters for all sizes of
screen, from large computer monitors to small phones, and it will resize images automatically to
fit. There are also cropping and other image-adjustment tools built into Squarespace as well.If
you don't have photos yet but want to source some, have a look at , , , or for ideas. You should
probably hold off on purchasing photos until you have selected your template in Chapter 3,
Working with Squarespace Templates, but you can create a shortlist of photos in an idea
board.DownloadsIf you will be offering any downloadable files on your site, ensure that they are
formatted in an accessible way.NoteUse PDF for documents, MP3 for audio, and ZIP for multifile
folders.Avoid file formats that will require users to have platform-specific or niche software to
open them.NoteName your files in a logical way that will make sense to your customers. Use
hyphens or underscores instead of spaces, as web browsers can have problems with
spaces.Good: jump-sportswear-price-list.pdfNot so good: 020333871 V3 final-
aug2014.docVideos or audio streamsSquarespace does not offer video hosting or streaming,
but you can embed videos hosted on other sites such as or . You can also embed streaming
audio from sites such as into a Squarespace web page.NoteCreate a .txt file and paste the links
to your videos or audio streams into the file so that you will have quick access to them
later.SummaryYou've now made a good start on creating your Website Toolkit, which will act as
the foundation for everything we'll do in the rest of this book. It can take time to gather all of the
materials and background research that goes into your toolkit, so don't worry if you don't have
absolutely everything compiled at this stage. You can keep adding to it as we move into the next
chapter and beyond.You've done a lot of hard work so far, learning the concepts of making
websites and doing your research, so have a well-deserved cup of tea before diving into Chapter
2, Getting Started with Squarespace, where we will finally get you signed up and started in the
Squarespace system. We'll then introduce all of the key areas of the Squarespace interface so
that you will know how to find your way around.Chapter 2. Getting Started with
SquarespaceNow that you have started preparing your Website Toolkit with all the essential
ingredients you'll need for your website, let's get signed up with a Squarespace account so that
you can start working on your site. In this chapter, you'll learn your way around Squarespace and
be introduced to the main controls that you will use to create your website. We will cover the
following topics:Signing up and logging in to SquarespaceFinding your way around
SquarespaceUnderstanding the main site editing and management toolsAdjusting basic
account and site settingsSigning up for a Squarespace accountAll you need in order to sign up
for Squarespace is a valid email address. Squarespace includes a free trial period, so you don't



even need a credit card to get started—you can set up payment with your credit card later at the
end of your trial period.To sign up for your Squarespace account, perform the following steps:Go
to .Click on the Get Started button.You will then be presented with a selection of templates to
choose from. Don't worry too much about choosing the right template at this point, because we'll
cover templates in the next chapter. Choose any template for now.Click on the thumbnail image
for your chosen template.On the resulting screen, click on Start With This Design.Enter the
information in the First Name and Last Name fields.NoteWhatever you enter here will be your
Squarespace Site Name, which is also used to create your site's unique Squarespace.com
address. For example, if you enter Jane Doe as your name, your site's Squarespace address will
be http://jane-doe.squarespace.com.Ideally, you should enter a form of your business name
instead of your personal name. It's worth noting that you can use a custom domain name, such
as www.janedoe.com, instead of your Squarespace Site Name, so don't fret too much about
what you enter while signing up, especially if you plan to use a custom domain name when you
launch the site. You can also change your Squarespace account name later, if you need to (we'll
learn how to do this in Chapter 9, Going Live with Your Website and Driving Traffic to
It).Squarespace will insert a hyphen between whatever you put as First Name and whatever you
put as Last Name.First NameLast NameSquarespace Site Name / addressJaneDoehttp://jane-
doe.squarespace.comBusinessWebsiteshttp://business-websites.squarespace.comThis-
isHyphenatedhttp://this-is-hyphenated.squarespace.comSquarespace account names must be
between 3-25 characters long, and they can have numbers, letters, and hyphens.NoteEven if
you plan to use a custom domain name later, for now, you will access your site using your
Squarespace Site Name, so ensure you write down and remember what you've chosen.Enter
your valid email address in the Email field.NoteThis is the email address that will be used for all
communication and support with Squarespace, so ensure the address you use is one that you
personally check regularly.If you already have an account with Squarespace, you can link this
new site to your existing account. Just enter the same e-mail address and the same password
that you used for the other account here.Enter a secure password in the Password field. It
probably goes without saying, but you should always ensure you use a secure, unique password
—ensure you remember what it is.Click on Finish & Create Site.The system will now check
whether the Squarespace Site Name is available, and if so, it will automatically create your
account and your Squarespace website. You will now see a floating Welcome box that invites
you to answer a few questions to help set up your new website according to the purpose of your
site.To perform the initial set up for your new Squarespace website, click on Next and answer the
questions on screen, as follows:Under Site Purpose, select Business, and then click on
Next.Under Site Title, put the name of your business, and then click on Next.Under Business
Information, enter the address for your business if you want this information to be visible to the
public. If not, you can skip this and click on Done.This will close the dialog box and you will then
be logged in to the backend administrative part of your website, called the Squarespace Site
Manager.Finding your way around SquarespaceIn order to familiarize you with the Squarespace



tools, let's take a quick tour of the main Squarespace editing areas, starting with the
Squarespace Site Manager. The Site Manager is where you perform all tasks to set up and
manage your website, and the Site Manager home screen is where you will land whenever you
log in to your site.The Site Manager home screen is shown here and is split into two parts:Side
panel: This is present on the left-hand side of the screen. This is where the different control
menus appear. The side panel in this screenshot shows you the Home Menu, which allows you
to navigate to the main areas of Squarespace. Each area gives you access to different sets of
tools. The contents of the side panel will change depending on which area you are in.Preview
screen: This is present on the right-hand side of the screen. This large space is where you
preview your website, edit content, make adjustments, and view the results. The Preview screen
in this screenshot shows you a preview of the website homepage. The Preview screen always
shows you a preview of the part of the site that you are working on.You will notice that the
preview screen on your computer shows something very similar to the homepage that you saw
when you selected which template to use. That's because Squarespace preloads your template
with demo content to make it easier for you to see and understand how different elements work
with your template.Understanding the Site Manager interfaceThe parts of the Site Manager
interface can expand/contract depending on the type of activity you are performing. For
example, the side panel will automatically expand to accommodate charts when you are viewing
your site statistics (and therefore, the Preview screen will shrink accordingly). You can also hide
the side panel entirely to fill the screen with your site preview. You can do this using the
Expansion Arrow in the top-left corner of the Preview screen, shown here:Clicking on the
Expansion Arrow will:Expand the Preview screen to fill the browser windowDisable all editing
tools, allowing you to view and interact with your website just as your public visitors doWhen in
fullscreen preview, you will notice that the Expansion Arrow is still visible in the top-left corner,
but the arrow points in the opposite direction. Clicking on the arrow will collapse the Preview
screen, revealing the side panel and re-enabling the editing tools. You will toggle between these
views a lot when working on your website, so take a moment now to try this. Fullscreen preview
is very useful for testing content or design changes, so you can see things exactly as they will
appear to your visitors on desktop computers.However, you can also preview how your website
will appear to visitors who use tablets or mobile devices using Squarespace's built-in Device
View. You activate Device View by simply dragging the right or left edge of your browser to shrink
the width of the window. As you shrink the width, the tablet view will trigger first, and if you
continue to drag, the mobile view will trigger once you reach a certain narrower width. Tablet and
mobile views display an outline silhouette of the device around the outside of the Preview
screen:Device View showing a mobile previewNoteBe aware that if you embed code into your
pages using advanced customizations, they may not work while you are logged into your site,
even in fullscreen preview. We'll cover advanced customizations in Chapter 11, Moving beyond
Standard Squarespace Tools.Understanding AnnotationsBuilding Business Websites with
Squarespace 7Building Business Websites with Squarespace 7Table of ContentsBuilding
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"helping people do things better online." She strives to keep her digital marketing skills as sharp
as her design skills, because the combination of the two is what allows her to add the most value
to client projects. She has worked with a range of sizes and types of organizations, from The
Royal Society for the Arts to Channel 4 to small start-ups and nonprofits. Her passion is to
enable people to communicate better online by demystifying the often confusing online
landscape and giving people the skills and tools they need to make their work easier, their
bumps smoother, and their lives better.Half Japanese and half American, Miko currently lives in
Brixton, South London, with her super-creative husband / DJ / VJ / generally awesome man,
Mark, and their two cats, Kuma and Toshi.AcknowledgmentsThis book is dedicated to my
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lead engineer of version 5 of their website-blogging platform.Ryan Reed serves as the pastor to
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married to the love of his life, Stacy, and they celebrated the birth of their first child, Hannah
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and downloads related to your book, please visit .Did you know that Packt offers eBook versions
of every book published, with PDF and ePub files available? You can upgrade to the eBook
version at and as a print book customer, you are entitled to a discount on the eBook copy. Get in
touch with us at <service@packtpub.com> for more details.At , you can also read a collection of
free technical articles, sign up for a range of free newsletters and receive exclusive discounts
and offers on Packt books and eBooks.Do you need instant solutions to your IT questions?
PacktLib is Packt's online digital book library. Here, you can search, access, and read Packt's
entire library of books.Why subscribe?Fully searchable across every book published by
PacktCopy and paste, print, and bookmark contentOn demand and accessible via a web
browserFree access for Packt account holdersIf you have an account with Packt at , you can use
this to access PacktLib today and view 9 entirely free books. Simply use your login credentials
for immediate access.www.PacktPub.comSupport files, eBooks, discount offers, and moreFor
support files and downloads related to your book, please visit .Did you know that Packt offers
eBook versions of every book published, with PDF and ePub files available? You can upgrade to
the eBook version at and as a print book customer, you are entitled to a discount on the eBook
copy. Get in touch with us at <service@packtpub.com> for more details.At , you can also read a
collection of free technical articles, sign up for a range of free newsletters and receive exclusive
discounts and offers on Packt books and eBooks.Do you need instant solutions to your IT
questions? PacktLib is Packt's online digital book library. Here, you can search, access, and
read Packt's entire library of books.Why subscribe?Fully searchable across every book
published by PacktCopy and paste, print, and bookmark contentOn demand and accessible via
a web browserFree access for Packt account holdersIf you have an account with Packt at , you
can use this to access PacktLib today and view 9 entirely free books. Simply use your login
credentials for immediate access.PrefaceSquarespace is a powerful website builder and content
management system that allows you to create polished websites that look fantastic on both
desktop computers and mobile devices, without needing the help of a web designer or
developer. Everything is created and managed through a standard web browser, which means
that you don't need to purchase, download, or install any specialist software. You don't even
need web hosting, because your Squarespace subscription includes hosting as well as access
to all of the Squarespace tools and functions in one place, for one price. You can also get a
custom domain name (or use an existing one) and manage your blog, online shop, media
gallery, and website statistics through Squarespace, making it your one-stop shop for everything
you need for your website.Why choose SquarespaceSquarespace is not the only website
builder/CMS on the market; you may have heard of or considered using similar web-based tools
such as Wix, Weebly, or Jimdo. You may have also compared Squarespace to more traditionally
installed CMSes, such as WordPress, Drupal, or Joomla. In terms of power, flexibility,
functionality, and ease, Squarespace sits somewhere in between these sets of competing
products. For example, it's not as simple as something like Weebly, nor as complex and
technical as something like Drupal. I believe that Squarespace offers the perfect balance:



something that's very easy to set up, pretty easy to use, highly flexible, and incredibly powerful.
You can create something that looks great without having to work too hard, and you have the
option of digging deeper and applying advanced customizations if you want to.Like other web-
based tools, you don't have to worry about technical stuff such as servers or performing
maintenance upgrades: they seamlessly take care of that for you behind the scenes. Yet, unlike
some other web-based tools, Squarespace has been around for over 10 years, has an industry-
leading 99.98 percent uptime, and uses multiple servers on the award-winning Peer 1 network to
ensure your site's reliability. You also get access to 24/7 support, and for all but the cheapest
Squarespace subscription plans, unlimited storage and bandwidth, without "throttling" (delays).
This means you won't have to worry about caps on uploading or a slow/inaccessible site if you
expect high volumes of traffic. Add to this the many third-party integrations that are available—
such as email accounts, social media feeds, credit card processing, email newsletters, and more
—and it's easy to see why Squarespace is a solid choice for business
websites.PrefaceSquarespace is a powerful website builder and content management system
that allows you to create polished websites that look fantastic on both desktop computers and
mobile devices, without needing the help of a web designer or developer. Everything is created
and managed through a standard web browser, which means that you don't need to purchase,
download, or install any specialist software. You don't even need web hosting, because your
Squarespace subscription includes hosting as well as access to all of the Squarespace tools
and functions in one place, for one price. You can also get a custom domain name (or use an
existing one) and manage your blog, online shop, media gallery, and website statistics through
Squarespace, making it your one-stop shop for everything you need for your website.Why
choose SquarespaceSquarespace is not the only website builder/CMS on the market; you may
have heard of or considered using similar web-based tools such as Wix, Weebly, or Jimdo. You
may have also compared Squarespace to more traditionally installed CMSes, such as
WordPress, Drupal, or Joomla. In terms of power, flexibility, functionality, and ease, Squarespace
sits somewhere in between these sets of competing products. For example, it's not as simple as
something like Weebly, nor as complex and technical as something like Drupal. I believe that
Squarespace offers the perfect balance: something that's very easy to set up, pretty easy to use,
highly flexible, and incredibly powerful. You can create something that looks great without having
to work too hard, and you have the option of digging deeper and applying advanced
customizations if you want to.Like other web-based tools, you don't have to worry about
technical stuff such as servers or performing maintenance upgrades: they seamlessly take care
of that for you behind the scenes. Yet, unlike some other web-based tools, Squarespace has
been around for over 10 years, has an industry-leading 99.98 percent uptime, and uses multiple
servers on the award-winning Peer 1 network to ensure your site's reliability. You also get access
to 24/7 support, and for all but the cheapest Squarespace subscription plans, unlimited storage
and bandwidth, without "throttling" (delays). This means you won't have to worry about caps on
uploading or a slow/inaccessible site if you expect high volumes of traffic. Add to this the many



third-party integrations that are available—such as email accounts, social media feeds, credit
card processing, email newsletters, and more—and it's easy to see why Squarespace is a solid
choice for business websites.About this bookThis book is a practical guide to planning,
designing, building, launching, and managing a website for your business with Squarespace 7.
You will learn how to use all of the Squarespace tools to control the layout, appearance,
structure, and functions of your website, starting from the inception stage, all the way to
monitoring and managing your site after the launch. More than just a how-to manual to create a
website, this book also includes helpful design resources for finding and choosing images, fonts,
and logos as well as online marketing advice about things such as increasing your site's visibility
in search engines, driving traffic to your website through social media and ensuring your site
visitors can perform their objectives quickly and easily.Whether you've had some previous
experience or you've never built a website before, this book leads you through a tried and tested,
step-by-step process that is designed to help you create your Squarespace website in the most
efficient manner possible. By following the chapters in order, you'll be more likely to launch your
website on time with the least amount of hassle.With the release of Squarespace 7, the
company has dramatically boosted the support and online help available, and the user support
community is rapidly growing. However, this latest version of Squarespace is a bit more complex
than previous versions, and the increased flexibility and power of Squarespace 7 has made
things less intuitive in some areas. Even by following Squarespace's training videos or help
guides, it's not always clear what is the best method or order to do things, and sometimes, the
terminology or techniques can be confusing for "non-techies". This book will guide you through
every step of the way, in the right order, clearly explaining the how, why, and the effect of every
action you'll perform.About this bookThis book is a practical guide to planning, designing,
building, launching, and managing a website for your business with Squarespace 7. You will
learn how to use all of the Squarespace tools to control the layout, appearance, structure, and
functions of your website, starting from the inception stage, all the way to monitoring and
managing your site after the launch. More than just a how-to manual to create a website, this
book also includes helpful design resources for finding and choosing images, fonts, and logos
as well as online marketing advice about things such as increasing your site's visibility in search
engines, driving traffic to your website through social media and ensuring your site visitors can
perform their objectives quickly and easily.Whether you've had some previous experience or
you've never built a website before, this book leads you through a tried and tested, step-by-step
process that is designed to help you create your Squarespace website in the most efficient
manner possible. By following the chapters in order, you'll be more likely to launch your website
on time with the least amount of hassle.With the release of Squarespace 7, the company has
dramatically boosted the support and online help available, and the user support community is
rapidly growing. However, this latest version of Squarespace is a bit more complex than previous
versions, and the increased flexibility and power of Squarespace 7 has made things less intuitive
in some areas. Even by following Squarespace's training videos or help guides, it's not always



clear what is the best method or order to do things, and sometimes, the terminology or
techniques can be confusing for "non-techies". This book will guide you through every step of
the way, in the right order, clearly explaining the how, why, and the effect of every action you'll
perform.What this book coversChapter 1, Setting Up for Success – Your Website Toolkit,
introduces the process we'll follow to build your website and gives you advice on planning and
gathering the raw materials you'll need for the rest of the book.Chapter 2, Getting Started with
Squarespace, sets up your Squarespace account, configures some basic settings, and takes a
tour through the Squarespace system.Chapter 3, Working with Squarespace Templates,
provides an overview of the Squarespace templates and helps you choose the best one for your
needs.Chapter 4, Creating Your Site Framework: Pages, Items, Collections, and Navigation,
takes you through the different types of Squarespace pages and containers, enabling you to
create an empty shell ready for filling with content.Chapter 5, Adding, Editing, and Arranging
Content in Your Web Pages, talks about Squarespace Blocks and how to use them, and you'll
add basic content to the pages you created in the last chapter.Chapter 6, Using Blocks to Add
Functionality, Rich Media, and Special Features, covers the more advanced types of blocks,
allowing you to add functions, features, and multimedia to your website.Chapter 7, Selling
Online or Taking Donations with Squarespace Commerce, talks about how to set up and use
Squarespace Commerce to create an online shop or manage donations on your
website.Chapter 8, Tailoring Your Site's Look and Feel, shows you how to adjust the aesthetics
of your website, such as fonts, colors, and logo, to match your brand and target
audience.Chapter 9, Going Live with Your Website and Driving Traffic to It, performs all the final
preflight checks before launching your website and helps you learn how you can use
Squarespace features to promote your website through social media.Chapter 10, Managing
Your Squarespace Website, covers how to monitor your website activity with Squarespace
Metrics, managing comments, inviting contributors to help you manage your site, and using
Squarespace mobile apps to monitor and publish while on the move.Chapter 11, Moving beyond
Standard Squarespace Tools, teaches you how to add code to your site to expand its functions
or control its appearance in ways you can't with the standard built-in tools. You'll also learn where
to find code, guides, and help from Squarespace, the community of users, or from a professional
designer/developer.Appendix A, Getting Help with Squarespace, provides the list of resources
that can be accessed through the Squarespace Help Center.Appendix B, Squarespace
Templates in a Nutshell, contains charts displaying the key features of all of the Squarespace
templates.Appendix C, List of Online Resources Used in This Book, gives a chapter-wise list of
online resources used in the book.What this book coversChapter 1, Setting Up for Success –
Your Website Toolkit, introduces the process we'll follow to build your website and gives you
advice on planning and gathering the raw materials you'll need for the rest of the book.Chapter
2, Getting Started with Squarespace, sets up your Squarespace account, configures some basic
settings, and takes a tour through the Squarespace system.Chapter 3, Working with
Squarespace Templates, provides an overview of the Squarespace templates and helps you



choose the best one for your needs.Chapter 4, Creating Your Site Framework: Pages, Items,
Collections, and Navigation, takes you through the different types of Squarespace pages and
containers, enabling you to create an empty shell ready for filling with content.Chapter 5,
Adding, Editing, and Arranging Content in Your Web Pages, talks about Squarespace Blocks
and how to use them, and you'll add basic content to the pages you created in the last
chapter.Chapter 6, Using Blocks to Add Functionality, Rich Media, and Special Features, covers
the more advanced types of blocks, allowing you to add functions, features, and multimedia to
your website.Chapter 7, Selling Online or Taking Donations with Squarespace Commerce, talks
about how to set up and use Squarespace Commerce to create an online shop or manage
donations on your website.Chapter 8, Tailoring Your Site's Look and Feel, shows you how to
adjust the aesthetics of your website, such as fonts, colors, and logo, to match your brand and
target audience.Chapter 9, Going Live with Your Website and Driving Traffic to It, performs all the
final preflight checks before launching your website and helps you learn how you can use
Squarespace features to promote your website through social media.Chapter 10, Managing
Your Squarespace Website, covers how to monitor your website activity with Squarespace
Metrics, managing comments, inviting contributors to help you manage your site, and using
Squarespace mobile apps to monitor and publish while on the move.Chapter 11, Moving beyond
Standard Squarespace Tools, teaches you how to add code to your site to expand its functions
or control its appearance in ways you can't with the standard built-in tools. You'll also learn where
to find code, guides, and help from Squarespace, the community of users, or from a professional
designer/developer.Appendix A, Getting Help with Squarespace, provides the list of resources
that can be accessed through the Squarespace Help Center.Appendix B, Squarespace
Templates in a Nutshell, contains charts displaying the key features of all of the Squarespace
templates.Appendix C, List of Online Resources Used in This Book, gives a chapter-wise list of
online resources used in the book.Who this book is forThis book is for anyone who wants to
learn how to use the latest version of Squarespace to create a website from scratch and take it
through to go-live. You don't need any prior experience with Squarespace or building websites in
general. As everything is done using Squarespace's simple, browser-based interface, you don't
need to know how to code HTML or CSS—although any prior experience with these may come
in handy if you want to perform advanced customizations. If you have used Squarespace 5 or
other website builders/CMSes, this book will help you understand the key differences and teach
you how to do things the new Squarespace 7 way, which may be very different from what you are
accustomed to.This book has been written with business users in mind, so the content and
steps are designed specifically for websites that will be used to promote, market, or sell
products and services. It's suitable for start-ups and sole traders who need to build their own
website as well as for marketing, design, IT, or communications staff within organizations that
want to use Squarespace to create or move their website, so they can manage it internally
without needing to rely on a web designer / editor / producer.Although professional web
designers/developers who want to learn about Squarespace could use this book, it's not pitched



at that level. You do not need to have any technical skills beyond basic computing skills such as
knowing how to use a web browser, social networking site, or word processor.Who this book is
forThis book is for anyone who wants to learn how to use the latest version of Squarespace to
create a website from scratch and take it through to go-live. You don't need any prior experience
with Squarespace or building websites in general. As everything is done using Squarespace's
simple, browser-based interface, you don't need to know how to code HTML or CSS—although
any prior experience with these may come in handy if you want to perform advanced
customizations. If you have used Squarespace 5 or other website builders/CMSes, this book will
help you understand the key differences and teach you how to do things the new Squarespace 7
way, which may be very different from what you are accustomed to.This book has been written
with business users in mind, so the content and steps are designed specifically for websites that
will be used to promote, market, or sell products and services. It's suitable for start-ups and sole
traders who need to build their own website as well as for marketing, design, IT, or
communications staff within organizations that want to use Squarespace to create or move their
website, so they can manage it internally without needing to rely on a web designer / editor /
producer.Although professional web designers/developers who want to learn about
Squarespace could use this book, it's not pitched at that level. You do not need to have any
technical skills beyond basic computing skills such as knowing how to use a web browser, social
networking site, or word processor.ConventionsIn this book, you will find a number of text styles
that distinguish between different kinds of information. Here are some examples of these styles
and an explanation of their meaning.Code words in text, database table names, folder names,
filenames, file extensions, pathnames, dummy URLs, user input, and Twitter handles are shown
as follows: " For example, if you enter Jane Doe as your name, your site's Squarespace address
will be http://jane-doe.squarespace.com."A block of code is set as follows:<p> This sentence
will appear on a new line, with an empty line space above it.</p>New terms and important words
are shown in bold. Words that you see on the screen, for example, in menus or dialog boxes,
appear in the text like this: "Click on SEO to load this section into the side panel."NoteWarnings
or important notes appear in a box like this.TipTips and tricks appear like this.ConventionsIn this
book, you will find a number of text styles that distinguish between different kinds of information.
Here are some examples of these styles and an explanation of their meaning.Code words in
text, database table names, folder names, filenames, file extensions, pathnames, dummy URLs,
user input, and Twitter handles are shown as follows: " For example, if you enter Jane Doe as
your name, your site's Squarespace address will be http://jane-doe.squarespace.com."A block
of code is set as follows:<p> This sentence will appear on a new line, with an empty line space
above it.</p><p> This sentence will appear on a new line, with an empty line space above it.</
p>New terms and important words are shown in bold. Words that you see on the screen, for
example, in menus or dialog boxes, appear in the text like this: "Click on SEO to load this section
into the side panel."NoteWarnings or important notes appear in a box like this.NoteWarnings or
important notes appear in a box like this.TipTips and tricks appear like this.TipTips and tricks



appear like this.Reader feedbackFeedback from our readers is always welcome. Let us know
what you think about this book—what you liked or disliked. Reader feedback is important for us
as it helps us develop titles that you will really get the most out of.To send us general feedback,
simply e-mail <feedback@packtpub.com>, and mention the book's title in the subject of your
message.If there is a topic that you have expertise in and you are interested in either writing or
contributing to a book, see our author guide at .Reader feedbackFeedback from our readers is
always welcome. Let us know what you think about this book—what you liked or disliked. Reader
feedback is important for us as it helps us develop titles that you will really get the most out of.To
send us general feedback, simply e-mail <feedback@packtpub.com>, and mention the book's
title in the subject of your message.If there is a topic that you have expertise in and you are
interested in either writing or contributing to a book, see our author guide at .Customer
supportNow that you are the proud owner of a Packt book, we have a number of things to help
you to get the most from your purchase.Downloading the support filesYou can download the
support files for all Packt books you have purchased from your account at . If you purchased this
book elsewhere, you can visit and register to have the files emailed directly to you.Downloading
the color images of this bookWe also provide you with a PDF file that has color images of the
screenshots/diagrams used in this book. The color images will help you better understand the
changes in the output. You can download this file from .ErrataAlthough we have taken every care
to ensure the accuracy of our content, mistakes do happen. If you find a mistake in one of our
books—maybe a mistake in the text or the code—we would be grateful if you could report this to
us. By doing so, you can save other readers from frustration and help us improve subsequent
versions of this book. If you find any errata, please report them by visiting , selecting your book,
clicking on the Errata Submission Form link, and entering the details of your errata. Once your
errata are verified, your submission will be accepted and the errata will be uploaded to our
website or added to any list of existing errata under the Errata section of that title.To view the
previously submitted errata, go to and enter the name of the book in the search field. The
required information will appear under the Errata section.PiracyPiracy of copyrighted material on
the Internet is an ongoing problem across all media. At Packt, we take the protection of our
copyright and licenses very seriously. If you come across any illegal copies of our works in any
form on the Internet, please provide us with the location address or website name immediately
so that we can pursue a remedy.Please contact us at <copyright@packtpub.com> with a link to
the suspected pirated material.We appreciate your help in protecting our authors and our ability
to bring you valuable content.QuestionsIf you have a problem with any aspect of this book, you
can contact us at <questions@packtpub.com>, and we will do our best to address the
problem.Customer supportNow that you are the proud owner of a Packt book, we have a
number of things to help you to get the most from your purchase.Downloading the support
filesYou can download the support files for all Packt books you have purchased from your
account at . If you purchased this book elsewhere, you can visit and register to have the files
emailed directly to you.Downloading the color images of this bookWe also provide you with a



PDF file that has color images of the screenshots/diagrams used in this book. The color images
will help you better understand the changes in the output. You can download this file
from .ErrataAlthough we have taken every care to ensure the accuracy of our content, mistakes
do happen. If you find a mistake in one of our books—maybe a mistake in the text or the code—
we would be grateful if you could report this to us. By doing so, you can save other readers from
frustration and help us improve subsequent versions of this book. If you find any errata, please
report them by visiting , selecting your book, clicking on the Errata Submission Form link, and
entering the details of your errata. Once your errata are verified, your submission will be
accepted and the errata will be uploaded to our website or added to any list of existing errata
under the Errata section of that title.To view the previously submitted errata, go to and enter the
name of the book in the search field. The required information will appear under the Errata
section.PiracyPiracy of copyrighted material on the Internet is an ongoing problem across all
media. At Packt, we take the protection of our copyright and licenses very seriously. If you come
across any illegal copies of our works in any form on the Internet, please provide us with the
location address or website name immediately so that we can pursue a remedy.Please contact
us at <copyright@packtpub.com> with a link to the suspected pirated material.We appreciate
your help in protecting our authors and our ability to bring you valuable content.QuestionsIf you
have a problem with any aspect of this book, you can contact us at <questions@packtpub.com>,
and we will do our best to address the problem.Chapter 1. Setting Up for Success – Your
Website ToolkitMaking a website using the Squarespace platform is one of the easiest and most
cost-effective ways to create a professional, polished website in a short amount of time.
However, starting any website project without doing the groundwork can lead to confusion,
missed deadlines, and just plain bad websites. This chapter covers everything you need to do
before you even sign up for Squarespace to ensure that your website project is successful. We
will cover the following topics in this chapter:The right way to make a websiteThe different
components of a websiteHow to create an effective Website Toolkit, which includes the
following:Writing your website planCreating idea boardsCreating your sitemapGathering your
raw materialsUnderstanding the process of making a websiteConstructing a website is a lot like
constructing a building, and many of the steps and processes are similar conceptually. To
construct a building, we first need to consider what type of building it will be: a hospital, shop,
house, office, or any other building. Who will use it? What functions will be performed there?
This will tell us what shape, size, and structure the building needs to take. We then need to
gather our raw materials before the construction can start. Once we have put together the shell
and framework, we can start installing the core elements, such as plumbing and fixtures, which
make the building operational. Finally, we apply the paint and furnishings and are ready for the
opening day.These are the same steps we will use in this book to construct your website. First,
we will set the main objectives for your site, its purpose, your audience, and the types of
functions that visitors will perform there. Next, we will gather the materials needed to create your
site, such as text, images, and graphic elements. We will then select a site template, fill the



template with your content, and customize the site's appearance, thus making it ready for
launch.This chapter focuses on the first two parts of the process: defining your site and
gathering references and materials. These two parts make up your Website Toolkit, and you will
refer back to the Toolkit time and time again throughout the project. You might find it tempting to
skip ahead to the hands-on parts of the book. This is understandable, but be warned; every
building needs a solid foundation, and every successful website needs a solid Website Toolkit.
Starting here and spending time getting your foundation right will really pay off later.TipA good
Website Toolkit will make the rest of the project easier and quicker, keep you focused, and help
smooth the road when things get bumpy (and they will get bumpy). Don't rush through this part
of the process.You might also be tempted to jump around and perform the steps in a different
order. Just remember: you wouldn't paint the walls before installing the electricity in a building.
Likewise, it doesn't make sense to focus on font sizes and fine-tuning colors before you have a
site framework with some content in it. Now, if you have ever worked with a design agency on a
website project, this may sound different to the order of their process. This book is laid out in this
way because you are probably not a web designer by trade, and you don't need to impress your
client with pretty visuals to win the contract.If you are a designer, feel free to use this book in the
manner that makes the most sense to your business model. However, for all the non-designers
out there, following the order laid out in this book will make it far more likely that you launch your
site on time, in full working order. It's easy to get bogged down in design details, so we'll leave
this until the end, ensuring that all the major elements are sorted first.Chapter 1. Setting Up for
Success – Your Website ToolkitMaking a website using the Squarespace platform is one of the
easiest and most cost-effective ways to create a professional, polished website in a short
amount of time. However, starting any website project without doing the groundwork can lead to
confusion, missed deadlines, and just plain bad websites. This chapter covers everything you
need to do before you even sign up for Squarespace to ensure that your website project is
successful. We will cover the following topics in this chapter:The right way to make a websiteThe
different components of a websiteHow to create an effective Website Toolkit, which includes the
following:Writing your website planCreating idea boardsCreating your sitemapGathering your
raw materialsUnderstanding the process of making a websiteConstructing a website is a lot like
constructing a building, and many of the steps and processes are similar conceptually. To
construct a building, we first need to consider what type of building it will be: a hospital, shop,
house, office, or any other building. Who will use it? What functions will be performed there?
This will tell us what shape, size, and structure the building needs to take. We then need to
gather our raw materials before the construction can start. Once we have put together the shell
and framework, we can start installing the core elements, such as plumbing and fixtures, which
make the building operational. Finally, we apply the paint and furnishings and are ready for the
opening day.These are the same steps we will use in this book to construct your website. First,
we will set the main objectives for your site, its purpose, your audience, and the types of
functions that visitors will perform there. Next, we will gather the materials needed to create your



site, such as text, images, and graphic elements. We will then select a site template, fill the
template with your content, and customize the site's appearance, thus making it ready for
launch.This chapter focuses on the first two parts of the process: defining your site and
gathering references and materials. These two parts make up your Website Toolkit, and you will
refer back to the Toolkit time and time again throughout the project. You might find it tempting to
skip ahead to the hands-on parts of the book. This is understandable, but be warned; every
building needs a solid foundation, and every successful website needs a solid Website Toolkit.
Starting here and spending time getting your foundation right will really pay off later.TipA good
Website Toolkit will make the rest of the project easier and quicker, keep you focused, and help
smooth the road when things get bumpy (and they will get bumpy). Don't rush through this part
of the process.TipA good Website Toolkit will make the rest of the project easier and quicker,
keep you focused, and help smooth the road when things get bumpy (and they will get bumpy).
Don't rush through this part of the process.You might also be tempted to jump around and
perform the steps in a different order. Just remember: you wouldn't paint the walls before
installing the electricity in a building. Likewise, it doesn't make sense to focus on font sizes and
fine-tuning colors before you have a site framework with some content in it. Now, if you have ever
worked with a design agency on a website project, this may sound different to the order of their
process. This book is laid out in this way because you are probably not a web designer by trade,
and you don't need to impress your client with pretty visuals to win the contract.If you are a
designer, feel free to use this book in the manner that makes the most sense to your business
model. However, for all the non-designers out there, following the order laid out in this book will
make it far more likely that you launch your site on time, in full working order. It's easy to get
bogged down in design details, so we'll leave this until the end, ensuring that all the major
elements are sorted first.Understanding website conceptsBefore we dive into building your
Website Toolkit, let's start by breaking down a website into components so that you can better
understand how to make one. Each component is distinct, but some are closely related to one
another, and it's easy to mix them up. The sum total of all the components put together makes
up the process of designing and building a website, which is the final goal of this
book.StructureStructure refers to the way in which the different elements of a web page or
website are put together. In the web industry, we often use tools such as sitemaps and
wireframes to define a site's structure. A sitemap is simply an outline that shows the hierarchy of
web pages in terms of navigation. You can think of a sitemap like a table of contents in a book, or
an organizational chart.A wireframe is a schematic drawing of a web page, showing where the
main elements of the page sit. Wireframes show only the relative size and position of content
and functions; they do not include visual elements such as color or images nor do they contain
real blocks of text. You can think of a wireframe like a pencil sketch.FunctionsA function is an
action-oriented part of a website, for example, a shopping cart, inquiry form, or downloads.
Functions always relate to actions that we want our website users to perform, and it's important
to know from the beginning what these are and what priority each function has. Functions are



enabled and restricted by the technology we use. So, in our case, the set of functions available
to us is defined by what is possible using the Squarespace system.ContentThis one is pretty self-
explanatory. The content of a website refers to the text and other media (such as PDFs or
videos) that sit within each web page. Sometimes, the content will be provided by someone
other than you, such as a marketing or communications staff member, or from a third party, such
as a photographer, stock photo agency, or copywriter. Often, the content will need to be
reformatted or reworked in order to make it suitable for use on a website.AestheticsMany people
would refer to aesthetics as design. However, other components such as structure (the size and
placement of things) and content (photographs or length of text) also play a role in design.
Therefore, it's easier to keep things distinct if we avoid this term, which can be broadly
interpreted, and instead narrow our focus down to the way things look and feel. This means we
are talking about colors, fonts, and graphic elements such as lines and patterns, not content or
structure. The feel part of look and feel is quite important but harder to define. This is the tricky
bit: it refers to how the website appeals to your emotions. Authoritative, refreshing, playful,
vibrant, or zen are just a few examples of emotive words that can describe a site's feel or overall
impression. These words will be critical in helping you choose colors, fonts, and other visual
elements to fit with your desired impression. They will also play a role in content choices such as
types of photography, tone of voice, and writing style.Understanding website conceptsBefore we
dive into building your Website Toolkit, let's start by breaking down a website into components
so that you can better understand how to make one. Each component is distinct, but some are
closely related to one another, and it's easy to mix them up. The sum total of all the components
put together makes up the process of designing and building a website, which is the final goal of
this book.StructureStructure refers to the way in which the different elements of a web page or
website are put together. In the web industry, we often use tools such as sitemaps and
wireframes to define a site's structure. A sitemap is simply an outline that shows the hierarchy of
web pages in terms of navigation. You can think of a sitemap like a table of contents in a book, or
an organizational chart.A wireframe is a schematic drawing of a web page, showing where the
main elements of the page sit. Wireframes show only the relative size and position of content
and functions; they do not include visual elements such as color or images nor do they contain
real blocks of text. You can think of a wireframe like a pencil sketch.FunctionsA function is an
action-oriented part of a website, for example, a shopping cart, inquiry form, or downloads.
Functions always relate to actions that we want our website users to perform, and it's important
to know from the beginning what these are and what priority each function has. Functions are
enabled and restricted by the technology we use. So, in our case, the set of functions available
to us is defined by what is possible using the Squarespace system.ContentThis one is pretty self-
explanatory. The content of a website refers to the text and other media (such as PDFs or
videos) that sit within each web page. Sometimes, the content will be provided by someone
other than you, such as a marketing or communications staff member, or from a third party, such
as a photographer, stock photo agency, or copywriter. Often, the content will need to be



reformatted or reworked in order to make it suitable for use on a website.AestheticsMany people
would refer to aesthetics as design. However, other components such as structure (the size and
placement of things) and content (photographs or length of text) also play a role in design.
Therefore, it's easier to keep things distinct if we avoid this term, which can be broadly
interpreted, and instead narrow our focus down to the way things look and feel. This means we
are talking about colors, fonts, and graphic elements such as lines and patterns, not content or
structure. The feel part of look and feel is quite important but harder to define. This is the tricky
bit: it refers to how the website appeals to your emotions. Authoritative, refreshing, playful,
vibrant, or zen are just a few examples of emotive words that can describe a site's feel or overall
impression. These words will be critical in helping you choose colors, fonts, and other visual
elements to fit with your desired impression. They will also play a role in content choices such as
types of photography, tone of voice, and writing style.Writing a website planNow that we
understand the different components of a website, we can start to lay out the project plan or
roadmap for this project. Your website plan keeps you focused, ensures that your messages are
right, and sets the overall direction of your project. Your website plan is one of the most
important parts of your Website Toolkit, so take your time on it, get it right, and keep it close to
hand so that you can refer back to it easily.TipYou can download a sample website plan template
from this book's support bundle page on the website.The website plan is laid out for you in the
following sections, along with some sample answers and helpful questions to ask yourself so
that you can ensure that you are on the right track when writing yours. Some of this information
may already be available in your business, such as within your branding guidelines or annual
reports. Don't just leave it there; put it into your website plan. For smaller businesses or those
without such documents, there's no time like the present to sharpen up the way you
communicate about your business, so let's get started. Many of the items included here can be
used for other communication projects too.About your businessThe first section of your website
plan summarizes your business and how it should be presented online.Business overview (the
"elevator pitch")Describe your business in 2-3 sentences. Focus on what you do, what makes
you different, and what your strongest selling points are. What are the key reasons your
customers choose you instead of the competition?Here's an example: Floribunda is a boutique
florist that specializes in supplying unusual varieties of flowers to the wedding and catering
trade. We create truly unique and distinctive arrangements by including colors and types of
flowers that aren't available through any other florist in the tri-county area. Unlike other local
florists, we have direct links with the best growers and only ever select the freshest, highest
quality blooms.Slogan (a.k.a. tagline or strapline)Now, condense it down even further: does your
business have a slogan or strapline that clearly defines what you offer in terms of uniqueness,
benefits, or features? If not, you may find it useful to write one, as it will come in handy for your
website. Ensure that it is no more than 10 words long, and open up if you need word inspiration.
Think about some of your favorite brands and the kinds of short, punchy phrases they use to
communicate about their business.The following are some examples:Lastminute.com – Book



cheap, last-minute travel dealsQantas Airlines – All-inclusive airfares on Australia Pacific's best
airlineOxfam International – The power of people against povertyBrand imageList your
company's brand values. If you don't have some already, think about how you would like your
business to be perceived and list 4-5 descriptive words or phrases that you want people to feel
about your business when they encounter your website.Some examples are fresh, confident,
down to earth, powerful, simple, rational, fun, energetic, cheeky, inexpensive, relaxed, quirky,
luxurious, trustworthy, edgy, youthful, and refined.About your audienceThis section describes
who will be coming to your website and why.Your customers (the site's target audience)Describe
your typical customers. Pay special attention to their demographics (income, interests, gender,
and age) and comfort with technology. If your website is a business-to-business site, exactly
what sort of companies are you hoping to attract, and which level and type of staff members will
access your site? If you have more than one type of customer, split them into primary and
secondary audiences.It may help you to think about your customer as a single individual,
including his/her life experiences, job, favorite TV shows, brands, or books. How often does s/he
go online, and what websites does s/he visit? In the web industry, we call this a user persona,
and we always think about what this person would want or do, whenever we are developing the
site.TipBe specific when defining your target audience. "Women" is not a target audience.
"Upper middle-class French women over 50 with smartphones" is much better.Primary
purposeWhat is the main reason that your target customers would come to your website? What
action do you want them to perform? If there is more than one desired outcome, please prioritize
them.Some examples include buying a product, joining your online community, downloading a
brochure, sending an enquiry, or calling your company.About your websiteThe About your
website part of your website plan helps you focus on what you want your website to do and
includes some considerations you may need to take into account for this project.GoalsWhat are
the main goals you have for your website? What business objectives are you hoping to meet
through this project? If this website will be replacing your old site, what do you want to be
different/better about this one?Some examples include generating sales, increasing leads,
improving brand awareness, and reducing emails to your customer support
team.FunctionsThinking about your customers and the primary purpose described in the
previous section, list the functions that your website will need to perform, in order of
priority.Some examples are: online shop, newsletter signup, RSS feed, and calendar of
events.ContentBriefly summarize the source, volume, and type of content for your site. Where
will the content (text, images, downloadable files, videos) come from? Approximately how much
content do you have in terms of number of pages? Is it available now? If not, when will it be
ready? If it's coming from an existing source, will it need to be adjusted in any way to make it fit
for your website?TipA content preparation checklist is included in this book's support bundle on
the website.IntegrationAre there any pre-existing systems or tools that your website will need to
integrate with or link to?Some examples include credit card payment gateways, social media
sites, and email newsletter systems.Site managementBriefly summarize how the site will be



managed. Who will be responsible for keeping the site updated? How often will it be updated? If
you will have a blog, who will moderate the comments? If you will have an online shop, how will
the fulfillment and inventory process be handled?About this projectThe last part of your website
plan is about the logistics of this project.Project teamWho will be involved in this project, and
what role will each person play? Even if you are doing this on your own, it's useful for you to note
the project roles, because you will need to allow time for them in your schedule.Some role
examples are: final decision maker, content provider, proofreader, tester, designer, copywriter,
cost approver, and project manager.Project timelinesWhen do you want your website to go live?
Are there any key dates to bear in mind (for example, big meetings or holidays)? Setting a
realistic timeline is important, and the amount of time your project will take depends on many
variables. When setting your target date, review what you have written in your plan so far, as
follows:Content: How ready is it? Always allow time to reformat and adjust it.Functions: How
many and how complex are they? For example, if you need to set up an online shop, think about
how many products you will need to configure.Team: Will everyone you need be available at the
drop of a hat?Remember to factor in your own availability or any other restrictions. Based on all
of this, you should be able to come up with an estimated date. Now, add 30 percent extra time to
this estimate, as contingency. Put this date in your calendar… in pencil.TipAlways set a
preferred go-live date. Even if you don't have a specific date in mind, it can be useful to set an
arbitrary date as your target to give you something to aim for, and to keep the project
momentum.Project budgetWhat is your budget for this project? You will need to budget for your
Squarespace subscription, domain name (Squarespace includes one for free if you pay your
subscription annually), and you might also want to set aside some money for things such as
stock photo licenses and logo design. Remember, you don't need web hosting with
Squarespace, so you won't need to budget for that.NoteYou have just completed the first—and
the most important—part of your Website Toolkit: your website plan. You may want to print out
your plan and put it in a folder next to your computer. You will need to refer back to it
often.Writing a website planNow that we understand the different components of a website, we
can start to lay out the project plan or roadmap for this project. Your website plan keeps you
focused, ensures that your messages are right, and sets the overall direction of your project.
Your website plan is one of the most important parts of your Website Toolkit, so take your time on
it, get it right, and keep it close to hand so that you can refer back to it easily.TipYou can
download a sample website plan template from this book's support bundle page on the
website.TipYou can download a sample website plan template from this book's support bundle
page on the website.The website plan is laid out for you in the following sections, along with
some sample answers and helpful questions to ask yourself so that you can ensure that you are
on the right track when writing yours. Some of this information may already be available in your
business, such as within your branding guidelines or annual reports. Don't just leave it there; put
it into your website plan. For smaller businesses or those without such documents, there's no
time like the present to sharpen up the way you communicate about your business, so let's get



started. Many of the items included here can be used for other communication projects
too.About your businessThe first section of your website plan summarizes your business and
how it should be presented online.Business overview (the "elevator pitch")Describe your
business in 2-3 sentences. Focus on what you do, what makes you different, and what your
strongest selling points are. What are the key reasons your customers choose you instead of the
competition?Here's an example: Floribunda is a boutique florist that specializes in supplying
unusual varieties of flowers to the wedding and catering trade. We create truly unique and
distinctive arrangements by including colors and types of flowers that aren't available through
any other florist in the tri-county area. Unlike other local florists, we have direct links with the best
growers and only ever select the freshest, highest quality blooms.Slogan (a.k.a. tagline or
strapline)Now, condense it down even further: does your business have a slogan or strapline
that clearly defines what you offer in terms of uniqueness, benefits, or features? If not, you may
find it useful to write one, as it will come in handy for your website. Ensure that it is no more than
10 words long, and open up if you need word inspiration. Think about some of your favorite
brands and the kinds of short, punchy phrases they use to communicate about their
business.The following are some examples:Lastminute.com – Book cheap, last-minute travel
dealsQantas Airlines – All-inclusive airfares on Australia Pacific's best airlineOxfam International
– The power of people against povertyBrand imageList your company's brand values. If you
don't have some already, think about how you would like your business to be perceived and list
4-5 descriptive words or phrases that you want people to feel about your business when they
encounter your website.Some examples are fresh, confident, down to earth, powerful, simple,
rational, fun, energetic, cheeky, inexpensive, relaxed, quirky, luxurious, trustworthy, edgy,
youthful, and refined.About your audienceThis section describes who will be coming to your
website and why.Your customers (the site's target audience)Describe your typical customers.
Pay special attention to their demographics (income, interests, gender, and age) and comfort
with technology. If your website is a business-to-business site, exactly what sort of companies
are you hoping to attract, and which level and type of staff members will access your site? If you
have more than one type of customer, split them into primary and secondary audiences.It may
help you to think about your customer as a single individual, including his/her life experiences,
job, favorite TV shows, brands, or books. How often does s/he go online, and what websites
does s/he visit? In the web industry, we call this a user persona, and we always think about what
this person would want or do, whenever we are developing the site.TipBe specific when defining
your target audience. "Women" is not a target audience. "Upper middle-class French women
over 50 with smartphones" is much better.TipBe specific when defining your target audience.
"Women" is not a target audience. "Upper middle-class French women over 50 with
smartphones" is much better.Primary purposeWhat is the main reason that your target
customers would come to your website? What action do you want them to perform? If there is
more than one desired outcome, please prioritize them.Some examples include buying a
product, joining your online community, downloading a brochure, sending an enquiry, or calling



your company.About your websiteThe About your website part of your website plan helps you
focus on what you want your website to do and includes some considerations you may need to
take into account for this project.GoalsWhat are the main goals you have for your website? What
business objectives are you hoping to meet through this project? If this website will be replacing
your old site, what do you want to be different/better about this one?Some examples include
generating sales, increasing leads, improving brand awareness, and reducing emails to your
customer support team.FunctionsThinking about your customers and the primary purpose
described in the previous section, list the functions that your website will need to perform, in
order of priority.Some examples are: online shop, newsletter signup, RSS feed, and calendar of
events.ContentBriefly summarize the source, volume, and type of content for your site. Where
will the content (text, images, downloadable files, videos) come from? Approximately how much
content do you have in terms of number of pages? Is it available now? If not, when will it be
ready? If it's coming from an existing source, will it need to be adjusted in any way to make it fit
for your website?TipA content preparation checklist is included in this book's support bundle on
the website.TipA content preparation checklist is included in this book's support bundle on the
website.IntegrationAre there any pre-existing systems or tools that your website will need to
integrate with or link to?Some examples include credit card payment gateways, social media
sites, and email newsletter systems.Site managementBriefly summarize how the site will be
managed. Who will be responsible for keeping the site updated? How often will it be updated? If
you will have a blog, who will moderate the comments? If you will have an online shop, how will
the fulfillment and inventory process be handled?About this projectThe last part of your website
plan is about the logistics of this project.Project teamWho will be involved in this project, and
what role will each person play? Even if you are doing this on your own, it's useful for you to note
the project roles, because you will need to allow time for them in your schedule.Some role
examples are: final decision maker, content provider, proofreader, tester, designer, copywriter,
cost approver, and project manager.Project timelinesWhen do you want your website to go live?
Are there any key dates to bear in mind (for example, big meetings or holidays)? Setting a
realistic timeline is important, and the amount of time your project will take depends on many
variables. When setting your target date, review what you have written in your plan so far, as
follows:Content: How ready is it? Always allow time to reformat and adjust it.Functions: How
many and how complex are they? For example, if you need to set up an online shop, think about
how many products you will need to configure.Team: Will everyone you need be available at the
drop of a hat?Remember to factor in your own availability or any other restrictions. Based on all
of this, you should be able to come up with an estimated date. Now, add 30 percent extra time to
this estimate, as contingency. Put this date in your calendar… in pencil.TipAlways set a
preferred go-live date. Even if you don't have a specific date in mind, it can be useful to set an
arbitrary date as your target to give you something to aim for, and to keep the project
momentum.TipAlways set a preferred go-live date. Even if you don't have a specific date in mind,
it can be useful to set an arbitrary date as your target to give you something to aim for, and to



keep the project momentum.Project budgetWhat is your budget for this project? You will need to
budget for your Squarespace subscription, domain name (Squarespace includes one for free if
you pay your subscription annually), and you might also want to set aside some money for things
such as stock photo licenses and logo design. Remember, you don't need web hosting with
Squarespace, so you won't need to budget for that.NoteYou have just completed the first—and
the most important—part of your Website Toolkit: your website plan. You may want to print out
your plan and put it in a folder next to your computer. You will need to refer back to it
often.NoteYou have just completed the first—and the most important—part of your Website
Toolkit: your website plan. You may want to print out your plan and put it in a folder next to your
computer. You will need to refer back to it often.Gathering materials, ideas, and inspirationNow
that you have your website plan and you know where you are headed, the next steps are to do
some research and put together the rest of your Website Toolkit. The following sections can be
carried out in any order, with some parts leading naturally to others as you work.Creating idea
boardsAn idea board is a collection of ideas or inspiration that you can use as reference when
creating your site. An idea board is similar to the concept of a mood board in fashion or interior
design, but you will use them for more than just inspiration on color and style (mood), and
ideally, you should have multiple boards for your website project.Online tools such as or allow
you to collect things from around the Web and store them in different boards (Pinterest) or
notebooks (Evernote). Although Pinterest is the easiest to use, Evernote allows you to store
screen grabs with annotations such as arrows or circles, in addition to photos and web links.
Either tool will work for your website project idea boards. The following screenshot example
shows a private Pinterest board that was used for planning the website:Your idea boards will be
used for the work we'll do in the rest of this book, so it's a good idea to start them now and
continue to add to them and edit them as you move through the early stages of your
project.Website inspirationJust as an architect studies existing buildings and draws upon them
for inspiration, I encourage you to start your research by looking at other websites to find out
what you like and what you think would work well for your target audience.TipVisit and check out
the winners in the Best Practice, Best User Experience, and Best Visual Design categories for
inspiration of websites to help inspire you.When looking at other websites, remember the four
components of a website: structure, content, function, and aesthetics. If you find a site you like,
mentally break it down into these components and try to figure out exactly why you like the site.
Which of the four components are really working well on the site?Play close attention to the
following:Call to action: Is it clear what action the website owners want site visitors to perform?
Page elements: Does the page have a clearly defined header, navigation area (possibly more
than one), body, footer, and/or sidebar that would work well on your site?Audience fit: What
elements of the site make it work well for its target audience?Brand image and perception: What
emotive words do you feel when you look at the site? How does the choice of words, images,
and aesthetics support this?TipKeep good, clear notes in your idea boards. Consider creating
an idea board for each of the four different website components, or add a text note or screen



grab that shows what component(s) you like when you add the site to your idea board so that
you can easily remember them later.Don't just look at your competitors' sites; doing so means
you will likely focus too much on content alone. Try to expand your research into other
categories. After all, your target customers are probably visiting a wide variety of websites.Other
resources for inspirationWhereas looking at other websites is an activity that can help you
narrow down your preferences, looking at things such as colors, fonts, and imagery can quickly
become overwhelming and seemingly endless due to the sheer volume of choices available.
We'll tackle these elements in earnest in Chapter 5, Editing, and Arranging Content in Your Web
Pages, and Chapter 8, Tailoring Your Site's Look and Feel, where you'll be introduced to some
resources and tools to help make things easier. For now, just make a note of any aesthetic
elements you like as you go along, and be rest assured that we'll do more research and hone
things down when we start building your site.Gathering materials, ideas, and inspirationNow that
you have your website plan and you know where you are headed, the next steps are to do some
research and put together the rest of your Website Toolkit. The following sections can be carried
out in any order, with some parts leading naturally to others as you work.Creating idea boardsAn
idea board is a collection of ideas or inspiration that you can use as reference when creating
your site. An idea board is similar to the concept of a mood board in fashion or interior design,
but you will use them for more than just inspiration on color and style (mood), and ideally, you
should have multiple boards for your website project.Online tools such as or allow you to collect
things from around the Web and store them in different boards (Pinterest) or notebooks
(Evernote). Although Pinterest is the easiest to use, Evernote allows you to store screen grabs
with annotations such as arrows or circles, in addition to photos and web links. Either tool will
work for your website project idea boards. The following screenshot example shows a private
Pinterest board that was used for planning the website:Your idea boards will be used for the
work we'll do in the rest of this book, so it's a good idea to start them now and continue to add to
them and edit them as you move through the early stages of your project.Website inspirationJust
as an architect studies existing buildings and draws upon them for inspiration, I encourage you
to start your research by looking at other websites to find out what you like and what you think
would work well for your target audience.TipVisit and check out the winners in the Best Practice,
Best User Experience, and Best Visual Design categories for inspiration of websites to help
inspire you.TipVisit and check out the winners in the Best Practice, Best User Experience, and
Best Visual Design categories for inspiration of websites to help inspire you.When looking at
other websites, remember the four components of a website: structure, content, function, and
aesthetics. If you find a site you like, mentally break it down into these components and try to
figure out exactly why you like the site. Which of the four components are really working well on
the site?Play close attention to the following:Call to action: Is it clear what action the website
owners want site visitors to perform?Page elements: Does the page have a clearly defined
header, navigation area (possibly more than one), body, footer, and/or sidebar that would work
well on your site?Audience fit: What elements of the site make it work well for its target



audience?Brand image and perception: What emotive words do you feel when you look at the
site? How does the choice of words, images, and aesthetics support this?TipKeep good, clear
notes in your idea boards. Consider creating an idea board for each of the four different website
components, or add a text note or screen grab that shows what component(s) you like when you
add the site to your idea board so that you can easily remember them later.TipKeep good, clear
notes in your idea boards. Consider creating an idea board for each of the four different website
components, or add a text note or screen grab that shows what component(s) you like when you
add the site to your idea board so that you can easily remember them later.Don't just look at your
competitors' sites; doing so means you will likely focus too much on content alone. Try to expand
your research into other categories. After all, your target customers are probably visiting a wide
variety of websites.Other resources for inspirationWhereas looking at other websites is an
activity that can help you narrow down your preferences, looking at things such as colors, fonts,
and imagery can quickly become overwhelming and seemingly endless due to the sheer volume
of choices available. We'll tackle these elements in earnest in Chapter 5, Editing, and Arranging
Content in Your Web Pages, and Chapter 8, Tailoring Your Site's Look and Feel, where you'll be
introduced to some resources and tools to help make things easier. For now, just make a note of
any aesthetic elements you like as you go along, and be rest assured that we'll do more
research and hone things down when we start building your site.Creating a sitemapYour sitemap
lays out the overall structure of your website, acting as a blueprint for building. The sitemap is the
foundation of your information architecture, which is a fancy word to describe the way in which
visitors move around your site. Good information architecture is essential to enable your target
audience to take the desired actions on your site. If visitors can't easily find what they need, they
will leave—in an instant.Even if you start out by writing things on paper, it's a good idea to make
an electronic version of your sitemap, because you will be able to copy/paste page titles directly
into Squarespace later.Some people like to use software such as Microsoft PowerPoint, Apple
Keynote, or Google Drive Drawings to layout their sitemap in a flowchart (organizational chart)
style. Others prefer to use a word processor and create the sitemap as a text outline. Whichever
way you choose, remember the following tips.Don't make your customers work hardRemember
your customers' primary purpose and ensure that your site structure makes it easy for them to
perform that action. Put yourself in their shoes and think about what they expect to see in your
site, and where.This is especially important if you are creating a website to replace an existing
one. Don't just copy your existing site structure; take the time to revisit your site through the eyes
of a customer.Break it downYou may have many or just a few pages for your website. Either way,
it's worth remembering that not every page or link is created equal. You can use a footer or
sidebar on your website to house links to the less important information, such as terms and
conditions, newsletter signup, or delivery information.If you have several key areas, you might
want to break them down into subpages to keep each page short and sweet.Keep it simpleDon't
use jargon or uncommon words as labels for site pages or sections. A first-time customer won't
know that The Scoop is your news page, KDD Lite is the internal name for one of your services,



or Gimme Gimme Gimme is your online shop section. You have less than 2 seconds to show
your customers what they came for; don't make them have to think about what things mean.Try
to use common words such as Home, Shop, and Contact, because today's web users are
accustomed to these labels. Unless your brand or product names are well known, consider
using more general terms as labels for the pages or sections.Even if one of your brand values is
quirkiness or playfulness, you can convey this through your text, images, and visual elements—
keep your navigation labels clear and concise.Consider action wordsOne trend in website
navigation is to use action words. This can make your site feel more inclusive and dynamic, and
encourage your visitors to perform certain tasks. If you do this, be careful to ensure that the
words are still clear and concise. The following table shows some examples:Passive
wordsEquivalent action wordsNewsletterSign UpStoreGo Shopping or Buy NowEnquiry
FormContact Us or Get In TouchAbout UsMeet the TeamLocationFind UsMembershipJoin
NowInclude notes or wireframesAs you go along, include any notes to yourself that you need to
remember, such as cross-linking pages between sections or links to external sites such as
Facebook.You might find it easier to keep some notes in separate schematic drawings for
certain pages. If so, go ahead and make some page wireframes (sketches) in addition to your
sitemap. Tools such as , , or Google Drive Drawings can create simple wireframes and are useful
if you need to share your ideas or get approval from colleagues.Once you have finished your
sitemap and wireframes, have someone else look them over to sense-check. This could be a
colleague or friend, ideally someone who fits your target audience.TipAvoid reinventing the
wheel. Refer back to the websites in your idea boards when working on your own
sitemap.Creating a sitemapYour sitemap lays out the overall structure of your website, acting as
a blueprint for building. The sitemap is the foundation of your information architecture, which is a
fancy word to describe the way in which visitors move around your site. Good information
architecture is essential to enable your target audience to take the desired actions on your site. If
visitors can't easily find what they need, they will leave—in an instant.Even if you start out by
writing things on paper, it's a good idea to make an electronic version of your sitemap, because
you will be able to copy/paste page titles directly into Squarespace later.Some people like to use
software such as Microsoft PowerPoint, Apple Keynote, or Google Drive Drawings to layout their
sitemap in a flowchart (organizational chart) style. Others prefer to use a word processor and
create the sitemap as a text outline. Whichever way you choose, remember the following
tips.Don't make your customers work hardRemember your customers' primary purpose and
ensure that your site structure makes it easy for them to perform that action. Put yourself in their
shoes and think about what they expect to see in your site, and where.This is especially
important if you are creating a website to replace an existing one. Don't just copy your existing
site structure; take the time to revisit your site through the eyes of a customer.Break it downYou
may have many or just a few pages for your website. Either way, it's worth remembering that not
every page or link is created equal. You can use a footer or sidebar on your website to house
links to the less important information, such as terms and conditions, newsletter signup, or



delivery information.If you have several key areas, you might want to break them down into
subpages to keep each page short and sweet.Keep it simpleDon't use jargon or uncommon
words as labels for site pages or sections. A first-time customer won't know that The Scoop is
your news page, KDD Lite is the internal name for one of your services, or Gimme Gimme
Gimme is your online shop section. You have less than 2 seconds to show your customers what
they came for; don't make them have to think about what things mean.Try to use common words
such as Home, Shop, and Contact, because today's web users are accustomed to these labels.
Unless your brand or product names are well known, consider using more general terms as
labels for the pages or sections.Even if one of your brand values is quirkiness or playfulness, you
can convey this through your text, images, and visual elements—keep your navigation labels
clear and concise.Consider action wordsOne trend in website navigation is to use action words.
This can make your site feel more inclusive and dynamic, and encourage your visitors to perform
certain tasks. If you do this, be careful to ensure that the words are still clear and concise. The
following table shows some examples:Passive wordsEquivalent action wordsNewsletterSign
UpStoreGo Shopping or Buy NowEnquiry FormContact Us or Get In TouchAbout UsMeet the
TeamLocationFind UsMembershipJoin NowPassive wordsEquivalent action
wordsNewsletterSign UpStoreGo Shopping or Buy NowEnquiry FormContact Us or Get In
TouchAbout UsMeet the TeamLocationFind UsMembershipJoin NowPassive wordsEquivalent
action wordsNewsletterSign UpStoreGo Shopping or Buy NowEnquiry FormContact Us or Get
In TouchAbout UsMeet the TeamLocationFind UsMembershipJoin NowPassive wordsPassive
wordsEquivalent action wordsEquivalent action wordsNewsletterNewsletterSign UpSign
UpStoreStoreGo Shopping or Buy NowGo Shopping or Buy NowEnquiry FormEnquiry
FormContact Us or Get In TouchContact Us or Get In TouchAbout UsAbout UsMeet the
TeamMeet the TeamLocationLocationFind UsFind UsMembershipMembershipJoin NowJoin
NowInclude notes or wireframesAs you go along, include any notes to yourself that you need to
remember, such as cross-linking pages between sections or links to external sites such as
Facebook.You might find it easier to keep some notes in separate schematic drawings for
certain pages. If so, go ahead and make some page wireframes (sketches) in addition to your
sitemap. Tools such as , , or Google Drive Drawings can create simple wireframes and are useful
if you need to share your ideas or get approval from colleagues.Once you have finished your
sitemap and wireframes, have someone else look them over to sense-check. This could be a
colleague or friend, ideally someone who fits your target audience.TipAvoid reinventing the
wheel. Refer back to the websites in your idea boards when working on your own
sitemap.TipAvoid reinventing the wheel. Refer back to the websites in your idea boards when
working on your own sitemap.Gathering raw materialsOne of the most time-consuming parts of
creating your Website Toolkit is likely to be gathering your raw materials. You might have some of
the materials you need already, or you might need to get them from someone else. Starting the
process now rather than later in the project means you/they will have enough time to pull
everything together in the right format without causing delays to your overall timeline.Create a



folder called Materials in your Website Toolkit folder. Take a moment now to run through each of
the following sections, and place copies of your materials inside. If your materials are not ready
yet, now is the time to get the ball rolling on sourcing and finalizing them. You don't necessarily
have to have everything 100 percent complete before moving on to the next chapter, but you
should definitely start gathering materials now, and continue to fine-tune things as you progress
into the early stages of building your website. Refer to the content preparation checklist
(included in this book's support bundle) to help with your content gathering.BrandingIf your
company has a logo, approved brand colors, and fonts, you'll have a head start on your site's
look and feel. If you don't have these things, don't worry; you can create them or source them
inexpensively.LogoIf you don't have a logo yet, you have a few options:Create a text-based logo
as part of your site design. There are hundreds of fonts to choose from in Squarespace, so you
can simply create your logo on the fly directly in the Squarespace system as part of the
designing process later.Use Squarespace Logo () to create a simple logo design yourself.
Squarespace subscribers can create a logo for free with Squarespace Logo. Alternatively, try the
logo creation tool at to make your own logo.TipWe'll cover Squarespace Logo in more detail in
Chapter 8, Tailoring Your Site's Look and Feel.Pay a graphic designer to create a custom logo
for you. If you don't know a designer, try an online marketplace such as , , or to find one.Use a
stock illustration as your logo. Most of the main stock websites such as or offer illustrations for a
very reasonable cost. Try searching for the word "logo" or "icon" in the Illustrations category. You
might wish to collect a few different options on an idea board before committing to buy your final
choice.If you already have a logo or will be sourcing one, it's important to get a copy in the right
format:File format: .png or .jpg formatColor space: RGB or sRGB (not CMYK, which is used for
print only)Resolution: 72 dpi/ppi (pixels per inch)Maximum dimensions: 1500 pixels wideThe
dimensions and resolution are not as important as the other formatting options, as you can
adjust the size in Squarespace's image editor later, if necessary.ColorsIf your company has
brand colors, you will need to get the colors in the RGB or hex format. RGB (red, green, blue) is
the method that backlit screens such as computer monitors or smartphones use to present
colors. Hex (hexadecimal) color is a 6-digit alphanumeric way of presenting RGB colors, used in
web design. Squarespace can use either RGB or hex colors.The following is an example:Color:
dark grayHex: #333333RGB: rgb (51,51,51)NoteStore your color references in a .txt file so that
you can easily copy/paste them into Squarespace later.If you don't have brand colors or you
need to source additional colors, we'll do so in Chapter 8, Tailoring Your Site's Look and
Feel.TipYou can convert CMYK colors to RGB or hex format using an online tool. Search for
cmyk to rgb converter in your favorite search engine.FontsOnce we start building the site, you'll
be able to choose fonts from the 300+ fonts available within Squarespace, but some companies
have specified fonts in their branding guidelines—and some require paid licenses for use. If your
brand includes fonts such as these, you might need to source similar alternatives from the fonts
that Squarespace offers, unless your brand uses Typekit fonts, which can be integrated and
used on your site. We'll cover fonts in more detail in Chapter 8, Tailoring Your Site's Look and



Feel. For now, make note of any special fonts associated with your brand, and find out about any
licensing issues so that you'll have plenty of time to resolve them before the go-live date.Text
contentIf you will be migrating content from another website to your new site or drawing from
printed materials such as brochures, it's a good idea to carry out an audit of that content with
your new sitemap as your guide. Regardless of whether you will be writing from scratch or
reformatting the existing text, remember the following:As a general rule, search engines prefer
web pages that have at least 250 words.Use as many words as necessary to convey your
message, but keep your text focused.Use short paragraphs and dividing elements such as
subheaders and bullets to help break up long pages. Consider breaking really long pages into
multiple pages.Keep in mind your brand image and your site's desired feel when writing; ensure
that your writing style, tone of voice, and choice of words reflect the image you want to
convey.PhotosIf you already have photographs that you want to use on your site, do a quick
review of them with your brand image and site's desired feel in mind.NoteUnless you will be
using them for very small thumbnails or icons only, all images should be at least 800 pixels on
their longest side and, ideally, 1500 pixels on the longest side.Squarespace caters for all sizes of
screen, from large computer monitors to small phones, and it will resize images automatically to
fit. There are also cropping and other image-adjustment tools built into Squarespace as well.If
you don't have photos yet but want to source some, have a look at , , , or for ideas. You should
probably hold off on purchasing photos until you have selected your template in Chapter 3,
Working with Squarespace Templates, but you can create a shortlist of photos in an idea
board.DownloadsIf you will be offering any downloadable files on your site, ensure that they are
formatted in an accessible way.NoteUse PDF for documents, MP3 for audio, and ZIP for multifile
folders.Avoid file formats that will require users to have platform-specific or niche software to
open them.NoteName your files in a logical way that will make sense to your customers. Use
hyphens or underscores instead of spaces, as web browsers can have problems with
spaces.Good: jump-sportswear-price-list.pdfNot so good: 020333871 V3 final-
aug2014.docVideos or audio streamsSquarespace does not offer video hosting or streaming,
but you can embed videos hosted on other sites such as or . You can also embed streaming
audio from sites such as into a Squarespace web page.NoteCreate a .txt file and paste the links
to your videos or audio streams into the file so that you will have quick access to them
later.Gathering raw materialsOne of the most time-consuming parts of creating your Website
Toolkit is likely to be gathering your raw materials. You might have some of the materials you
need already, or you might need to get them from someone else. Starting the process now rather
than later in the project means you/they will have enough time to pull everything together in the
right format without causing delays to your overall timeline.Create a folder called Materials in
your Website Toolkit folder. Take a moment now to run through each of the following sections,
and place copies of your materials inside. If your materials are not ready yet, now is the time to
get the ball rolling on sourcing and finalizing them. You don't necessarily have to have everything
100 percent complete before moving on to the next chapter, but you should definitely start



gathering materials now, and continue to fine-tune things as you progress into the early stages
of building your website. Refer to the content preparation checklist (included in this book's
support bundle) to help with your content gathering.BrandingIf your company has a logo,
approved brand colors, and fonts, you'll have a head start on your site's look and feel. If you don't
have these things, don't worry; you can create them or source them inexpensively.LogoIf you
don't have a logo yet, you have a few options:Create a text-based logo as part of your site
design. There are hundreds of fonts to choose from in Squarespace, so you can simply create
your logo on the fly directly in the Squarespace system as part of the designing process
later.Use Squarespace Logo () to create a simple logo design yourself. Squarespace
subscribers can create a logo for free with Squarespace Logo. Alternatively, try the logo creation
tool at to make your own logo.TipWe'll cover Squarespace Logo in more detail in Chapter 8,
Tailoring Your Site's Look and Feel.TipWe'll cover Squarespace Logo in more detail in Chapter 8,
Tailoring Your Site's Look and Feel.Pay a graphic designer to create a custom logo for you. If you
don't know a designer, try an online marketplace such as , , or to find one. Use a stock
illustration as your logo. Most of the main stock websites such as or offer illustrations for a very
reasonable cost. Try searching for the word "logo" or "icon" in the Illustrations category. You
might wish to collect a few different options on an idea board before committing to buy your final
choice.If you already have a logo or will be sourcing one, it's important to get a copy in the right
format:File format: .png or .jpg formatColor space: RGB or sRGB (not CMYK, which is used for
print only)Resolution: 72 dpi/ppi (pixels per inch)Maximum dimensions: 1500 pixels wideThe
dimensions and resolution are not as important as the other formatting options, as you can
adjust the size in Squarespace's image editor later, if necessary.ColorsIf your company has
brand colors, you will need to get the colors in the RGB or hex format. RGB (red, green, blue) is
the method that backlit screens such as computer monitors or smartphones use to present
colors. Hex (hexadecimal) color is a 6-digit alphanumeric way of presenting RGB colors, used in
web design. Squarespace can use either RGB or hex colors.The following is an example:Color:
dark grayHex: #333333RGB: rgb (51,51,51)NoteStore your color references in a .txt file so that
you can easily copy/paste them into Squarespace later.NoteStore your color references in a .txt
file so that you can easily copy/paste them into Squarespace later.If you don't have brand colors
or you need to source additional colors, we'll do so in Chapter 8, Tailoring Your Site's Look and
Feel.TipYou can convert CMYK colors to RGB or hex format using an online tool. Search for
cmyk to rgb converter in your favorite search engine.TipYou can convert CMYK colors to RGB or
hex format using an online tool. Search for cmyk to rgb converter in your favorite search
engine.FontsOnce we start building the site, you'll be able to choose fonts from the 300+ fonts
available within Squarespace, but some companies have specified fonts in their branding
guidelines—and some require paid licenses for use. If your brand includes fonts such as these,
you might need to source similar alternatives from the fonts that Squarespace offers, unless your
brand uses Typekit fonts, which can be integrated and used on your site. We'll cover fonts in
more detail in Chapter 8, Tailoring Your Site's Look and Feel. For now, make note of any special



fonts associated with your brand, and find out about any licensing issues so that you'll have
plenty of time to resolve them before the go-live date.Text contentIf you will be migrating content
from another website to your new site or drawing from printed materials such as brochures, it's a
good idea to carry out an audit of that content with your new sitemap as your guide. Regardless
of whether you will be writing from scratch or reformatting the existing text, remember the
following:As a general rule, search engines prefer web pages that have at least 250 words.Use
as many words as necessary to convey your message, but keep your text focused.Use short
paragraphs and dividing elements such as subheaders and bullets to help break up long pages.
Consider breaking really long pages into multiple pages.Keep in mind your brand image and
your site's desired feel when writing; ensure that your writing style, tone of voice, and choice of
words reflect the image you want to convey.PhotosIf you already have photographs that you
want to use on your site, do a quick review of them with your brand image and site's desired feel
in mind.NoteUnless you will be using them for very small thumbnails or icons only, all images
should be at least 800 pixels on their longest side and, ideally, 1500 pixels on the longest
side.NoteUnless you will be using them for very small thumbnails or icons only, all images
should be at least 800 pixels on their longest side and, ideally, 1500 pixels on the longest
side.Squarespace caters for all sizes of screen, from large computer monitors to small phones,
and it will resize images automatically to fit. There are also cropping and other image-adjustment
tools built into Squarespace as well.If you don't have photos yet but want to source some, have a
look at , , , or for ideas. You should probably hold off on purchasing photos until you have
selected your template in Chapter 3, Working with Squarespace Templates, but you can create a
shortlist of photos in an idea board.DownloadsIf you will be offering any downloadable files on
your site, ensure that they are formatted in an accessible way.NoteUse PDF for documents, MP3
for audio, and ZIP for multifile folders.NoteUse PDF for documents, MP3 for audio, and ZIP for
multifile folders.Avoid file formats that will require users to have platform-specific or niche
software to open them.NoteName your files in a logical way that will make sense to your
customers. Use hyphens or underscores instead of spaces, as web browsers can have
problems with spaces.Good: jump-sportswear-price-list.pdfNot so good: 020333871 V3 final-
aug2014.docNoteName your files in a logical way that will make sense to your customers. Use
hyphens or underscores instead of spaces, as web browsers can have problems with
spaces.Good: jump-sportswear-price-list.pdfNot so good: 020333871 V3 final-
aug2014.docVideos or audio streamsSquarespace does not offer video hosting or streaming,
but you can embed videos hosted on other sites such as or . You can also embed streaming
audio from sites such as into a Squarespace web page.NoteCreate a .txt file and paste the links
to your videos or audio streams into the file so that you will have quick access to them
later.NoteCreate a .txt file and paste the links to your videos or audio streams into the file so that
you will have quick access to them later.SummaryYou've now made a good start on creating
your Website Toolkit, which will act as the foundation for everything we'll do in the rest of this
book. It can take time to gather all of the materials and background research that goes into your



toolkit, so don't worry if you don't have absolutely everything compiled at this stage. You can
keep adding to it as we move into the next chapter and beyond.You've done a lot of hard work so
far, learning the concepts of making websites and doing your research, so have a well-deserved
cup of tea before diving into Chapter 2, Getting Started with Squarespace, where we will finally
get you signed up and started in the Squarespace system. We'll then introduce all of the key
areas of the Squarespace interface so that you will know how to find your way
around.SummaryYou've now made a good start on creating your Website Toolkit, which will act
as the foundation for everything we'll do in the rest of this book. It can take time to gather all of
the materials and background research that goes into your toolkit, so don't worry if you don't
have absolutely everything compiled at this stage. You can keep adding to it as we move into the
next chapter and beyond.You've done a lot of hard work so far, learning the concepts of making
websites and doing your research, so have a well-deserved cup of tea before diving into Chapter
2, Getting Started with Squarespace, where we will finally get you signed up and started in the
Squarespace system. We'll then introduce all of the key areas of the Squarespace interface so
that you will know how to find your way around.Chapter 2. Getting Started with
SquarespaceNow that you have started preparing your Website Toolkit with all the essential
ingredients you'll need for your website, let's get signed up with a Squarespace account so that
you can start working on your site. In this chapter, you'll learn your way around Squarespace and
be introduced to the main controls that you will use to create your website. We will cover the
following topics:Signing up and logging in to SquarespaceFinding your way around
SquarespaceUnderstanding the main site editing and management toolsAdjusting basic
account and site settingsSigning up for a Squarespace accountAll you need in order to sign up
for Squarespace is a valid email address. Squarespace includes a free trial period, so you don't
even need a credit card to get started—you can set up payment with your credit card later at the
end of your trial period.To sign up for your Squarespace account, perform the following steps:Go
to .Click on the Get Started button.You will then be presented with a selection of templates to
choose from. Don't worry too much about choosing the right template at this point, because we'll
cover templates in the next chapter. Choose any template for now.Click on the thumbnail image
for your chosen template.On the resulting screen, click on Start With This Design.Enter the
information in the First Name and Last Name fields.NoteWhatever you enter here will be your
Squarespace Site Name, which is also used to create your site's unique Squarespace.com
address. For example, if you enter Jane Doe as your name, your site's Squarespace address will
be http://jane-doe.squarespace.com.Ideally, you should enter a form of your business name
instead of your personal name. It's worth noting that you can use a custom domain name, such
as www.janedoe.com, instead of your Squarespace Site Name, so don't fret too much about
what you enter while signing up, especially if you plan to use a custom domain name when you
launch the site. You can also change your Squarespace account name later, if you need to (we'll
learn how to do this in Chapter 9, Going Live with Your Website and Driving Traffic to
It).Squarespace will insert a hyphen between whatever you put as First Name and whatever you



put as Last Name.First NameLast NameSquarespace Site Name / addressJaneDoehttp://jane-
doe.squarespace.comBusinessWebsiteshttp://business-websites.squarespace.comThis-
isHyphenatedhttp://this-is-hyphenated.squarespace.comSquarespace account names must be
between 3-25 characters long, and they can have numbers, letters, and hyphens.NoteEven if
you plan to use a custom domain name later, for now, you will access your site using your
Squarespace Site Name, so ensure you write down and remember what you've chosen.Enter
your valid email address in the Email field.NoteThis is the email address that will be used for all
communication and support with Squarespace, so ensure the address you use is one that you
personally check regularly.If you already have an account with Squarespace, you can link this
new site to your existing account. Just enter the same e-mail address and the same password
that you used for the other account here.Enter a secure password in the Password field. It
probably goes without saying, but you should always ensure you use a secure, unique password
—ensure you remember what it is.Click on Finish & Create Site.The system will now check
whether the Squarespace Site Name is available, and if so, it will automatically create your
account and your Squarespace website. You will now see a floating Welcome box that invites
you to answer a few questions to help set up your new website according to the purpose of your
site.To perform the initial set up for your new Squarespace website, click on Next and answer the
questions on screen, as follows:Under Site Purpose, select Business, and then click on
Next.Under Site Title, put the name of your business, and then click on Next.Under Business
Information, enter the address for your business if you want this information to be visible to the
public. If not, you can skip this and click on Done.This will close the dialog box and you will then
be logged in to the backend administrative part of your website, called the Squarespace Site
Manager.Chapter 2. Getting Started with SquarespaceNow that you have started preparing your
Website Toolkit with all the essential ingredients you'll need for your website, let's get signed up
with a Squarespace account so that you can start working on your site. In this chapter, you'll
learn your way around Squarespace and be introduced to the main controls that you will use to
create your website. We will cover the following topics:Signing up and logging in to
SquarespaceFinding your way around SquarespaceUnderstanding the main site editing and
management toolsAdjusting basic account and site settingsSigning up for a Squarespace
accountAll you need in order to sign up for Squarespace is a valid email address. Squarespace
includes a free trial period, so you don't even need a credit card to get started—you can set up
payment with your credit card later at the end of your trial period.To sign up for your
Squarespace account, perform the following steps:Go to .Click on the Get Started button.You
will then be presented with a selection of templates to choose from. Don't worry too much about
choosing the right template at this point, because we'll cover templates in the next chapter.
Choose any template for now.Click on the thumbnail image for your chosen template.On the
resulting screen, click on Start With This Design.Enter the information in the First Name and
Last Name fields.NoteWhatever you enter here will be your Squarespace Site Name, which is
also used to create your site's unique Squarespace.com address. For example, if you enter Jane



Doe as your name, your site's Squarespace address will be http://jane-
doe.squarespace.com.NoteWhatever you enter here will be your Squarespace Site Name,
which is also used to create your site's unique Squarespace.com address. For example, if you
enter Jane Doe as your name, your site's Squarespace address will be http://jane-
doe.squarespace.com.Ideally, you should enter a form of your business name instead of your
personal name. It's worth noting that you can use a custom domain name, such as
www.janedoe.com, instead of your Squarespace Site Name, so don't fret too much about what
you enter while signing up, especially if you plan to use a custom domain name when you launch
the site. You can also change your Squarespace account name later, if you need to (we'll learn
how to do this in Chapter 9, Going Live with Your Website and Driving Traffic to It).Squarespace
will insert a hyphen between whatever you put as First Name and whatever you put as Last
Name.First NameLast NameSquarespace Site Name / addressJaneDoehttp://jane-
doe.squarespace.comBusinessWebsiteshttp://business-websites.squarespace.comThis-
isHyphenatedhttp://this-is-hyphenated.squarespace.comFirst NameLast NameSquarespace
Site Name / addressJaneDoehttp://jane-doe.squarespace.comBusinessWebsiteshttp://
business-websites.squarespace.comThis-isHyphenatedhttp://this-is-
hyphenated.squarespace.comFirst NameLast NameSquarespace Site Name /
addressJaneDoehttp://jane-doe.squarespace.comBusinessWebsiteshttp://business-
websites.squarespace.comThis-isHyphenatedhttp://this-is-hyphenated.squarespace.comFirst
NameFirst NameLast NameLast NameSquarespace Site Name / addressSquarespace Site
Name / addressJaneJaneDoeDoehttp://jane-doe.squarespace.comhttp://jane-
doe.squarespace.comBusinessBusinessWebsitesWebsiteshttp://business-
websites.squarespace.comhttp://business-websites.squarespace.comThis-isThis-
isHyphenatedHyphenatedhttp://this-is-hyphenated.squarespace.comhttp://this-is-
hyphenated.squarespace.comSquarespace account names must be between 3-25 characters
long, and they can have numbers, letters, and hyphens.NoteEven if you plan to use a custom
domain name later, for now, you will access your site using your Squarespace Site Name, so
ensure you write down and remember what you've chosen.NoteEven if you plan to use a custom
domain name later, for now, you will access your site using your Squarespace Site Name, so
ensure you write down and remember what you've chosen.Enter your valid email address in the
Email field.NoteThis is the email address that will be used for all communication and support
with Squarespace, so ensure the address you use is one that you personally check
regularly.NoteThis is the email address that will be used for all communication and support with
Squarespace, so ensure the address you use is one that you personally check regularly.If you
already have an account with Squarespace, you can link this new site to your existing account.
Just enter the same e-mail address and the same password that you used for the other account
here.Enter a secure password in the Password field. It probably goes without saying, but you
should always ensure you use a secure, unique password—ensure you remember what it
is.Click on Finish & Create Site.The system will now check whether the Squarespace Site Name



is available, and if so, it will automatically create your account and your Squarespace website.
You will now see a floating Welcome box that invites you to answer a few questions to help set
up your new website according to the purpose of your site.To perform the initial set up for your
new Squarespace website, click on Next and answer the questions on screen, as follows:Under
Site Purpose, select Business, and then click on Next.Under Site Title, put the name of your
business, and then click on Next.Under Business Information, enter the address for your
business if you want this information to be visible to the public. If not, you can skip this and click
on Done.This will close the dialog box and you will then be logged in to the backend
administrative part of your website, called the Squarespace Site Manager.Finding your way
around SquarespaceIn order to familiarize you with the Squarespace tools, let's take a quick tour
of the main Squarespace editing areas, starting with the Squarespace Site Manager. The Site
Manager is where you perform all tasks to set up and manage your website, and the Site
Manager home screen is where you will land whenever you log in to your site.The Site Manager
home screen is shown here and is split into two parts:Side panel: This is present on the left-hand
side of the screen. This is where the different control menus appear. The side panel in this
screenshot shows you the Home Menu, which allows you to navigate to the main areas of
Squarespace. Each area gives you access to different sets of tools. The contents of the side
panel will change depending on which area you are in.Preview screen: This is present on the
right-hand side of the screen. This large space is where you preview your website, edit content,
make adjustments, and view the results. The Preview screen in this screenshot shows you a
preview of the website homepage. The Preview screen always shows you a preview of the part
of the site that you are working on.You will notice that the preview screen on your computer
shows something very similar to the homepage that you saw when you selected which template
to use. That's because Squarespace preloads your template with demo content to make it easier
for you to see and understand how different elements work with your template.Understanding
the Site Manager interfaceThe parts of the Site Manager interface can expand/contract
depending on the type of activity you are performing. For example, the side panel will
automatically expand to accommodate charts when you are viewing your site statistics (and
therefore, the Preview screen will shrink accordingly). You can also hide the side panel entirely to
fill the screen with your site preview. You can do this using the Expansion Arrow in the top-left
corner of the Preview screen, shown here:Clicking on the Expansion Arrow will:Expand the
Preview screen to fill the browser windowDisable all editing tools, allowing you to view and
interact with your website just as your public visitors doWhen in fullscreen preview, you will
notice that the Expansion Arrow is still visible in the top-left corner, but the arrow points in the
opposite direction. Clicking on the arrow will collapse the Preview screen, revealing the side
panel and re-enabling the editing tools. You will toggle between these views a lot when working
on your website, so take a moment now to try this. Fullscreen preview is very useful for testing
content or design changes, so you can see things exactly as they will appear to your visitors on
desktop computers.However, you can also preview how your website will appear to visitors who



use tablets or mobile devices using Squarespace's built-in Device View. You activate Device
View by simply dragging the right or left edge of your browser to shrink the width of the window.
As you shrink the width, the tablet view will trigger first, and if you continue to drag, the mobile
view will trigger once you reach a certain narrower width. Tablet and mobile views display an
outline silhouette of the device around the outside of the Preview screen:Device View showing a
mobile previewNoteBe aware that if you embed code into your pages using advanced
customizations, they may not work while you are logged into your site, even in fullscreen preview.
We'll cover advanced customizations in Chapter 11, Moving beyond Standard Squarespace
Tools.Understanding AnnotationsFinding your way around SquarespaceIn order to familiarize
you with the Squarespace tools, let's take a quick tour of the main Squarespace editing areas,
starting with the Squarespace Site Manager. The Site Manager is where you perform all tasks to
set up and manage your website, and the Site Manager home screen is where you will land
whenever you log in to your site.The Site Manager home screen is shown here and is split into
two parts:Side panel: This is present on the left-hand side of the screen. This is where the
different control menus appear. The side panel in this screenshot shows you the Home Menu,
which allows you to navigate to the main areas of Squarespace. Each area gives you access to
different sets of tools. The contents of the side panel will change depending on which area you
are in.Preview screen: This is present on the right-hand side of the screen. This large space is
where you preview your website, edit content, make adjustments, and view the results. The
Preview screen in this screenshot shows you a preview of the website homepage. The Preview
screen always shows you a preview of the part of the site that you are working on.You will notice
that the preview screen on your computer shows something very similar to the homepage that
you saw when you selected which template to use. That's because Squarespace preloads your
template with demo content to make it easier for you to see and understand how different
elements work with your template.Understanding the Site Manager interfaceThe parts of the
Site Manager interface can expand/contract depending on the type of activity you are
performing. For example, the side panel will automatically expand to accommodate charts when
you are viewing your site statistics (and therefore, the Preview screen will shrink accordingly).
You can also hide the side panel entirely to fill the screen with your site preview. You can do this
using the Expansion Arrow in the top-left corner of the Preview screen, shown here:Clicking on
the Expansion Arrow will:Expand the Preview screen to fill the browser windowDisable all editing
tools, allowing you to view and interact with your website just as your public visitors doWhen in
fullscreen preview, you will notice that the Expansion Arrow is still visible in the top-left corner,
but the arrow points in the opposite direction. Clicking on the arrow will collapse the Preview
screen, revealing the side panel and re-enabling the editing tools. You will toggle between these
views a lot when working on your website, so take a moment now to try this. Fullscreen preview
is very useful for testing content or design changes, so you can see things exactly as they will
appear to your visitors on desktop computers.However, you can also preview how your website
will appear to visitors who use tablets or mobile devices using Squarespace's built-in Device



View. You activate Device View by simply dragging the right or left edge of your browser to shrink
the width of the window. As you shrink the width, the tablet view will trigger first, and if you
continue to drag, the mobile view will trigger once you reach a certain narrower width. Tablet and
mobile views display an outline silhouette of the device around the outside of the Preview
screen:Device View showing a mobile previewNoteBe aware that if you embed code into your
pages using advanced customizations, they may not work while you are logged into your site,
even in fullscreen preview. We'll cover advanced customizations in Chapter 11, Moving beyond
Standard Squarespace Tools.NoteBe aware that if you embed code into your pages using
advanced customizations, they may not work while you are logged into your site, even in
fullscreen preview. We'll cover advanced customizations in Chapter 11, Moving beyond
Standard Squarespace Tools.Understanding Annotations
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J. Williamson, “Recommended for building a Squarespace web site. This book can be a
tremendous help if you are considering a Squarespace web site. It is probably best to read the
entire book, or skim it, before building the site. It is easy to read and actually quite interesting.
There may be nothing that can't be found by visiting the help in Squarespace itself, but this will
provide a great starting point and helper at your side while you work. There are many chapters
covering the process and they are indexed well enough to be able to find something in
particular. Availability as a Kindle book makes finding what you are looking for that much easier.
If you build your site and follow the steps set forth in the sequence of the book, it will be a great
assistant.”

Janelle Trees, “Clear and helpful reference for Squarespace users.. Well laid and clearly
explained. The book has Miko's characteristic warmth and ease with her fine attention to detail. I
found it helpful in setting up websites and expect I will refer back to it again over time.”

Walter Riker, “Good Book about Squarespace and the Overall Picture. This book is good
however I wish it had gone further into the actual webpage development with more detail. Overall
it is a good book just could have gone further for the unknowing.”

S. Jamison, “Trainer for website. If you are building a Square Space website this book is a terrific
help. Better screen shots would help”

steg, “Very good. A very good book but...it needs an update.”

Ebook Library Reader, “Buy this book. Super useful common sensical enabler content.”

jones, “very helpful. a good introduction to squarespace. can't wait for the follow-up. thanks!”

Sarah Monaghan, “Without this book, I couldn't have created my website: [...] It's an invaluable
help for Squarespace newbies. I set about using Squarespace 7 to make my website and quickly
struggled as brilliant and versatile as the platform is, once you understand it, it's not intuitive from
the word go. Miko Coffey's book is set out very logically and takes you through the building of
your website slowly so that you gradually acquire all the knowledge you need. She starts by
getting you to create a website plan and setting out your objectives so that you've got a clear
plan of action from the word go. As you go through the book, she offers lots of brilliant tips for
adapting Squarespace away from the template so that you can really customise your site's look
and feel to match your brand. I created my website: [...] entirely thanks to this book. If you're
thinking of using Squarespace 7, it's well worth the investment and makes the platform so much
easier to use.”



Julia, “User friendly and full of useful information. Being a complete novice when it came to
website design, this book has proved invaluable. I would highly recommend it as it has enabled
me to achieve a good looking website using the new Squarespace 7. It is packed with
information and I fully intend developing my site further still as my understanding grows thanks to
this well laid out guide.”

Sirgov, “Five Stars. Great”

Randy Nowicki, “Four Stars. Easy to read, with simple step by step detail. Well worth your money
and time.”

The book by Harsh Agrawal has a rating of  5 out of 4.1. 28 people have provided feedback.
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